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I V
AN ANALYSIS OF HIGH SCHOOL SENIORS' CONSUMER 
COMPETENCIES IN SELECTED SCHOOLS IN THE 
ROCKY MOUNTAIN STATES
A b s t r a c t
I t  has  long  been r e c o g n ize d  t h a t  v a ry in g  d e g rees  
o f  consumer competency e x i s t  among th e  g e n e r a l  p o p u la ­
t i o n .  This  s tu d y  r e p r e s e n t s  an a t t e m p t  to  compare con­
sumer com petencies  o f  h ig h  schoo l  s e n i o r s  in  s e l e c t e d  
Rocky Mountain s t a t e s .  Areas o f  p r im ary  concern  d e a l t  
w i th  the  comparison by s t a t e s  as w e l l  as  by th e  s i z e  o f  
s c h o o l .  Also in c lu d e d  in  the  s tu d y  were comparisons 
based  on g e n d e r ,  r a c e ,  and fam i ly  income. Schools  were 
chosen from e i g h t  s t a t e s ,  and th e  chosen s c h o o l s  were 
c l a s s i f i e d  in  t h r e e  c a t e g o r i e s  based  on e n ro l lm e n t  
f i g u r e s  f o r  the  e n t i r e  sch o o l  sys tem . A f i f t y  q u e s t i o n  
consumer economics exam ina t ion  was g iv en  to  a  t o t a l  o f  
751 h ig h  sc h o o l  s e n i o r s .  This  su rv e y  exposed a low 
comprehension o f  consumer knowledge f o r  h ig h  schoo l  
s e n i o r s .  I n d i c a t i o n s  a r e  t h a t  th e  g r e a t e s t  d i s c r e p e n -  
c i e s  a p pea r  a lo n g  r a c i a l  l i n e s .  School s i z e  has a 
minor b e a r i n g  on th e  s u b j e c t  a c c o rd in g  to  t h i s  s tu d y ,  
w h i le  s t a t e  by s t a t e  impact  i s  on ly  m a r g in a l .
V
INTRODUCTION
The p assa g e  and enactment  o f  th e  V oca t iona l  
Educa t ion  Amendments o f  1968^ p ro v id ed  a t a n g i b l e  mani­
f e s t a t i o n  o f  th e  growing n a t i o n a l  concern  w i th  the  
im por tance  o f  consumer awareness  and competency,  and 
s p e c i f i c a l l y  a t  t h e  f e d e r a l  l e v e l ,  a  commitment to  
a t t e m p t  t o  improve t h i s  problem th ro u g h  th e  encourage ­
ment and fu n d ing  o f  consumer e d u c a t io n  in  t h e  secondary  
s c h o o l s .
I n i t i a l l y  g iv en  impetus by P r e s i d e n t  Kennedy's 
message to  Congress in  1962 d e f i n i n g  th e  r i g h t s  o f  the
consumer to  s a f e t y ,  i n f o r m a t io n ,  c h o i c e ,  and r e p r e s e n -
t a t i o n ,  th e  f e d e r a l  government had a t t e m p te d  to  p r o ­
t e c t  th e  consumer th rough  r e g u l a t o r y  m easures  such as 
t h e  F a i r  Packaging and L abe l in g  Act o f  1966 and the
Consumer C r e d i t  P r o t e c t i o n  Act ( 1 9 6 8 ) .^  The need f o r
United S t a t e s  Congress ,  V o c a t io n a l  Education 
Amendments o f  1968, P ub l ic  Law 90-576, October  16, 1968 
(Washington,  DC: Government P r i n t i n g  O f f i c e ,  1968).
2
J .  F. Kennedy, P u b l ic  Papers  o f  th e  P r e s i d e n t s  o f  
t h e  United  S t a t e s , 1962, pp .  235-243.
3F a i r  Packaging  and L ab e l in g  Act o f  1966, c i t e d  by 
E. J .  McCarthy, Bas ic  M a rk e t in g , 8 th  ed .  (Homewood, IL: 
I rw in  P u b l i s h in g  Company, 1984),  p .  320.
^Consumer C r e d i t  P r o t e c t i o n  Act ( 1 9 6 8 ) , c i t e d  by 
Hiram Carrom, Managing Consumer D o l l a r s  (Encino,  CA: 
Glencoe P u b l i s h i n g  Company, 1979),  pp. 56-57.
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more comprehensive and e f f e c t i v e  consumer e d u ca t io n  had 
n o t  been ig n o re d ;  however, and as a re sp o n se  to  the  
recommendat ions o f  the  P r e s i d e n t ' s  Consumer Advisory 
C o u n c i l ,^  th e  V o ca t io na l  Educa t ion  Amendments 
a u t h o r i z e d  to  th e  s t a t e s  f e d e r a l  funds f o r  consumer and 
homemaking e d u c a t io n  programs and s p e c i f i e d  t h a t  con­
sumer e d u c a t io n  programs must be an i n t e g r a l  p a r t  o f  
th e  e l i g i b l e  e d u c a t i o n a l  program.^
In r e s p o n se  to  t h e  growing need f o r  e f f e c t i v e  con­
sumer e d u c a t io n  and encouraged by t h e  a v a i l a b i l i t y  o f  
f e d e r a l  fu n d in g ,  the  v a r io u s  s t a t e s  have i n i t i a t e d  man­
d a to r y  o r  v o l u n t a r y  consumer e d u c a t io n  programs a t  the  
s econdary  l e v e l . ^  The importance  o f  consumer e d u ca t io n  
h as  been a f f i r m e d  by bo th  e d u c a to r s  such as  David 
S ch o e n fe ld ,  who s a id  t h a t  "consumer e d u c a t io n  must 
become an i n t e g r a l  p a r t  o f  e d u c a t i o n  in  o r d e r  to  p r e -
E x ec u t iv e  O f f i c e  o f  th e  P r e s i d e n t ,  F i r s t  Repor t :  
Consumer Advisory  Council  (Washington: Government
P r i n t i n g  O f f i c e ,  1963), p .  5.
^United S t a t e s  Congress ,  V o c a t io n a l  Education 
Amendments o f  1968, P u b l ic  Law 90 -5 7 6 , October 16, 1968 
(Washington:  Government P r i n t i n g  O f f i c e ,  1968).
^Thomas M. Brooks,  "Consumer E duca t ion :  Can We
Improve Our Score?" J o u r n a l  o f  Home Economics 65 
(September 1973) :34 .
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p a re  young peop le  and a d u l t s  f o r  competent  and e f f e c -
g
t i v e  u t i l i z a t i o n  o f  t h e i r  income," and government 
r e p r e s e n t a t i v e s  such as V i r g i n i a  Knauer.  "A v i t a l  p a r t  
o f  th e  re fo rm  we a l l  seek  must be th e  i n c l u s i o n  o f  
consumer e d u c a t io n  a t  eve ry  l e v e l  o f  th e  e d u ca t io n  
p r o c e s s . "9
REVIEW OF RELATED LITERATURE 
The V o c a t io n a l  Education  Amendments o f  1968 gave 
r i s e  to  much o f  th e  emphasis p l a c e d  on consumer educa­
t i o n  in  t o d a y ' s  secondary  s c h o o l s . S i n c e  the  
p a ssa g e  o f  t h i s  law, numerous s t u d i e s  have examined 
b o th  the  methods and e f f e c t i v e n e s s  o f  consumer educa­
t i o n .  The Purdue Consumer Educa t ion  Study (1971) 
concluded  t h a t  th e  s t u d e n t ' s  exposure  to  concep ts  o f  
consumer e d u c a t io n  were n o t  c o n s i s t e n t  o r  c o n c e n t r a te d  
due to  th e  d i f f u s i o n  o f  consumer e d u c a t io n  through
O
David S choenfe ld ,  "The How and Why of  Consumer 
E d u c a t io n , "  The B u l l e t i n  o f  th e  N a t io n a l  A s s o c ia t io n  o f  
Secondary School P r i n c i p a l s  51 (October  1 9 6 7 ) :27.
9
P r e s i d e n t ' s  Committee on Consumer I n t e r e s t ,  
Suggested  G u id e l in e s  f o r  Consumer E duca t ion  Grades K-12 
(Washington: Government P r i n t i n g  O f f i c e ,  1970), p .  I I I .
10
United S t a t e s  Congress ,  V o c a t io n a l  Educat ion  
Amendments.
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o t h e r  a r e a s  o f  c u r r ic u lu m ;  p r i m a r i l y  b u s i n e s s ,  home
economics ,  and d i s t r i b u t i v e  e d u c a t i o n .
A s tu d y  conducted by M e ise lw i tz  (1967) de te rm ined
t h a t  no s i g n i f i c a n t  d i f f e r e n c e  in  consumer competency
was found between s t u d e n t s  who had taken  co u rse s  in
economics ,  consumer economics,  o r  g e n e r a l  b u s in e s s  and
th o s e  s t u d e n t s  who had n o t  taken  such c o u r s e s .  S tu d ie s
by Bibb (1 973),  Curry (1 970),  and Lupher (1 973) con-
1 2f i rm ed  th e  same r e s u l t s .
Other  s t u d i e s ,  however, i n d i c a t e  t h a t  bo th  method 
and c o n te n t  o f  consumer e d u c a t io n  c o u rs e s  in  th e  c u r r i ­
culum can a f f e c t  consumer competency.  A r e p o r t  by 
Nappi (1972) i n d i c a t e d  t h a t  i n q u i r y - o r i e n t e d  t e a c h in g  
m a t e r i a l s  were more e f f e c t i v e  than  the  t r a d i t i o n a l
11
J .  Armstrong and J .  N. Uhl, "Survey o f  Consumer 
Educa t ion  Programs in  th e  Uni ted  S t a t e s , "  J o u r n a l  o f  
Home Economics 63 (1971).
1 2Frances  G. Bibb, "A Comparative Study o f  th e  
Knowledge o f  Three Aspec ts  o f  Consumer In fo rm a t io n  
P o ssessed  by S e l e c te d  I n d ia n a ,  I l l i n o i s ,  and Wisconsin  
U n i v e r s i t y  Freshmen," J o u r n a l  o f  B usiness  Educat ion  48 
(F e b ru a ry  1 9 7 3 ) :217; I h r a t h  Curry ,  " C o n t r ib u t io n  o f  Home 
Economics to  S tuden t  U nde rs tand ing  o f  Consumer 
E duca t ion  C o ncep ts ,"  (Ph.D. d i s s e r t a t i o n .  U n iv e r s i ty  o f  
Alabama, 1970); Dennis Alan Lupher,  "The Refinement and 
S t a n d a r d i z a t i o n  o f  a Consumer Economics and Educat ion  
Achievement T es t  f o r  S e n io r s  from Ohio P u b l ic  Schools 
(Ph.D. d i s s e r t a t i o n ,  Ohio U n i v e r s i t y ,  1973).
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1 3t r e a t m e n t ,  and F a id le y  (1974) concluded t h a t  b u s in e s s  
e d u c a t i o n  s t u d e n t s  performed b e t t e r  on consumer com­
p e te n c y  t e s t s  than  o t h e r  s t u d e n t s .
Langrehr  (1976) s t a t e d  t h a t  consumer s k i l l s  could
be improved th ro ug h  consumer e d u c a t io n  t r a i n i n g .  Male 
s t u d e n t s  from lower s o c i a l  c l a s s e s  b e n e f i t e d  most  from 
such  t r a i n i n g . ^ 5 F e r r e r o  and Creek (1981) de te rm ined  
r e l a t i o n s h i p s  e x i s t e d  between perform ance  on v e r b a l  and 
math t e s t s  and consumer competency t e s t s . M a u p i n  
(1978) found t h a t  w h i le  socioeconomic  background and 
t h e  s i z e  o f  the  schoo l  a t t e n d e d  had an i n f lu e n c e  on
' Andrew T. Nappi, "A P r o j e c t  to  C rea te  and 
V a l i d a t e  Curriculum in  Consumer Educa t ion  f o r  High 
School  S tu d e n ts "  (N a t io n a l  C en te r  f o r  E d u c a t io n a l  
R esearch  and Development, DHEW/OE, Washington, D.C.,  
Reg iona l  Research Program, 1972).
^^Ray A. F a i d l e y ,  "A c t ion  R e s e a r c h - - I m p le m e n ta t io n , 
M o t i v a t i o n ,  and E d u c a t io n ,"  J o u r n a l  o f  Business  
E d u c a t i o n , 49 ( Ja n u ary  1974) :158 .
^ ^ F r e d e r ic k  W. Langrehr ,  "A Comparison Between 
Alabama and I l l i n o i s  Secondary School S tu d e n ts  o f  
Consumer Economic Competency and Consumer A t t i t u d e s  
Toward B us in ess"  (Ph.D. d i s s e r t a t i o n .  U n i v e r s i t y  o f  
Alabama, 1976) , p .  100.
 ^^Grace W. F e r r e r o  and Roy J .  Creek, "The 
R e l a t i o n s h i p  o f  S ch o o l -R e la te d  V a r i a b l e s  t o  F u n c t io n a l  
Economic Competency" J o u r n a l  o f  E d u c a t io n a l  Research 
74 ( J a n u a ry -F e b ru a ry  1981) :173 .
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consumer competency among t w e l f t h - g r a d e  s t u d e n t s  in 
G e o rg ia ,  th e  gender  o f  th e  s t u d e n t  was n o t  s i g n i f i ­
c a n t . ^  ^
STATEMENT OF THE PROBLEM
The pu rposes  o f  th e  s tu d y  were t o  an a ly ze  consumer 
com pe tenc ie s  o f  h ig h  s c h o o l  s e n i o r s  in  s e l e c t e d  
C o lo rado ,  Kansas,  Montana, Nebraska,  New Mexico, 
Oklahoma.- Texas ,  and Wyoming sc h o o l s  and to  de te rm ine  
t h e  r e l a t i o n s h i p  o f  c e r t a i n  demographic v a r i a b l e s  on 
t h e  development o f  th e s e  co m p e te n c ie s .  The s p e c i f i c  
o b j e c t i v e s  o f  th e  s tu d y  were the  f o l lo w in g :
1) To d e te rm ine  h ig h  scho o l  s e n i o r s '  consumer
c o m p e te n c i e s .
2) To d e te rm ine  th e  r e l a t i o n s h i p  o f  i n d i v i d u a l
s t a t e  r e s i d e n c y  on th e  development  o f  t h e s e  
consumer co m p e te n c ie s .
3) To d e te rm ine  th e  r e l a t i o n s h i p  o f  gender  o f
s t u d e n t s  on th e  development o f  t h e s e  consumer 
c o m p e te n c ie s .
4) To de te rm ine  th e  r e l a t i o n s h i p  o f  schoo l  s i z e
Joan Lee Maupin, "An A n a ly s i s  o f  Consumer 
Competencies o f  T w elf th -Grade  S tu d en ts  in  S e le c te d  
Georg ia  Schools"  (Ed.D. d i s s e r t a t i o n .  U n i v e r s i t y  o f  
G eorg ia ,  1978), pp. 107-108.
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on th e  development o f  th e s e  consumer 
c o m p e te n c ie s .
5) To de te rm ine  th e  r e l a t i o n s h i p  o f  fam i ly  income 
on th e  development o f  th e s e  consumer 
c o m p e te n c ie s .
6) To de te rm ine  t h e  r e l a t i o n s h i p  o f  r a c i a l  
background on th e  development o f  t h e s e  consu­
mer com p e ten c ie s .
METHODOLOGY
P o p u la t io n  and Sample
The p o p u la t io n  f o r  t h i s  s tu d y  was h igh  scho o l  
s e n i o r s  in  th e  Rocky Mountain S t a t e s .  From each o f  the  
e i g h t  s t a t e s ,  n in e  s c h o o l s  were s e l e c t e d .  There were 
t h r e e  l a r g e ,  t h r e e  medium, and t h r e e  sm a l l  s c h o o ls  r a n ­
domly s e l e c t e d  by c o o r d i n a t o r s  r e p r e s e n t i n g  the  
N a t io n a l  C o a l i t i o n  o f  Consumer E duca t ion .
The c o o r d i n a to r s  i d e n t i f i e d  the  s c h o o l s ,  p rov ided  
th e  r e s e a r c h e r  w i th  the  name of  a c o n ta c t  p e rso n ,  
a d m in i s t e r e d  the  c o l l e c t i o n  o f  d a t a ,  and forwarded the  
completed  surveys  to  t h e  r e s e a r c h e r .
The 72 sc h o o ls  r e p r e s e n t i n g  the  e i g h t  s t a t e s  were 
r e q u e s t e d  to  t e s t  the  f i r s t  s e n i o r  l e v e l  E ng l ish  c l a s s
-  8 -
schedu led  in  th e  day. When a c o n f l i c t  a ro s e  w i th  the  
i n s t r u c t o r  o f  th e  f i r s t  schedu led  E ng l i sh  c l a s s ,  the  
c o n t a c t  pe rson  c o n t inu ed  though the  d a i l y  sch ed u le  
u n t i l  a c l a s s  was chosen .  This  method p rov ided  a 
sample o f  751 s u b j e c t s .
( I n s e r t  Table  1)
From the  p o p u l a t i o n ,  u s a b l e  d a ta  was c o l l e c t e d  
from 40 s c h o o l s .
Data C o l l e c t i o n  In s t ru m e n ts
Two i n s t r u m e n t s  were a d m in i s t e r e d  to  th e  s u b j e c t s .
One o f  th e s e  was th e  Iowa S t a t e  U n i v e r s i t y  Consumer
Educa t ion  T es t  de s ign ed  by Harder and Fanslow.
According  to  Johns ton  (1983) ,  t h i s  f i f t y  q u e s t i o n  t e s t
was an ad equa te  measurement o f  th e  consumer competen-
1 8c i e s  o f  the  s u b j e c t s .
The second in s t ru m e n t  d es igned  by Minks (1983) was
1 9used  to  g a th e r  demographic d a t a .  Income g ro u p in g s ,  
g e n d e r ,  r a c e ,  s i z e  and l o c a t i o n  o f  h ig h  sch o o l  were 
de te rm in e d .
1 8 I n t e r v i e w  w i th  B i l l  Jo h n s to n ,  Oklahoma S t a t e  
U n i v e r s i t y ,  S t i l l w a t e r ,  Oklahoma, June 14, 1983.
1 9I n t e r v i e w  w i th  Lawrence C. Minks, S o u th e a s te r n  
Oklahoma S t a t e  U n i v e r s i t y ,  D uran t ,  Oklahoma, October 
20, 1983.
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Response to  i tem s  on bo th  exams were r e p o r t e d  on 
Genera l  Purpose NCS Answer S h e e t s .  The c o n t a c t  person  
c o l l e c t e d  th e  answer s h e e t s  and r e t u r n e d  them to  the  
r e s e a r c h e r .
Data A n a ly s is
The t e s t s  were sco red  a t  the  U n i v e r s i t y  o f  
Oklahoma computer c e n t e r .  The d a t a  was p r o c e s s e d  u s in g  
th e  S t a t i s t i c a l  A n a ly s i s  System (SAS). In a d d i t i o n  to  
t h e  d e s c r i p t i v e  s t a t i s t i c s ,  th e  programs in c lu d e d  a 
two-way a n a l y s i s  o f  v a r i a n c e .  Tukey 's  s t u d e n t i z e d  
ran g e  (HSD) t - t e s t  f o r  each v a r i a b l e  was u se d ,  g iv in g  a 
h i g h e r  Type I I  e r r o r  r a t e  b u t  a t i g h t e r  c o n t r o l  on Type 
I e r r o r s  than  th e  r e g u l a r  s t a t i s t i c .
RESEARCH FINDINGS 
Comparison o f  s c o r e s  based  on th e  sex o f  th e  s t u ­
d e n t  proved t o  be i n s i g n i f i c a n t  a t  t h e  .05 l e v e l .  The 
412 fem ales  d id  have a mean sc o re  1.1 q u e s t i o n s  h ig h e r  
th a n  th e  331 male s t u d e n t s  t h a t  were t e s t e d .
Schools  were grouped in  t h r e e  c a t e g o r i e s  based  on 
e n r o l l m e n t .  C r i t e r i a  f o r  t h e s e  g roup ings  were based  on 
t h e  Oklahoma Department o f  Educa t ion  method o f  id e n ­
t i f i c a t i o n  f o r  l a r g e ,  medium, and sm a l l  s c h o o l s .
“ 1 0 “
Breakdowns by s i z e  show 208 p a r t i c i p a n t s  from sm all  
s c h o o l s ,  266 from th e  medium, and 275 s t u d e n t s  from 
th e  l a r g e  s c h o o l s .  R e s u l t s  i n d i c a t e d  no s i g n i f i “ 
c a n t  d i f f e r e n c e s  between sm a l l  and medium o r  medium and 
l a r g e  s c h o o l s  s t u d e n t s '  consumer comprehension.  HoW“ 
e v e r ,  a s i g n i f i c a n t  d i f f e r e n c e  d id  e x i s t  between sm a l l  
and l a r g e  s c h o o l  r e s p o n s e s .  T es t  r e s u l t s  o f  l a r g e  
s c h o o l s  were h i g h e r  th an  t e s t  r e s u l t s  o f  sm a l l  s c h o o l s .
Analyses  were made to  see  i f  t h e r e  were d i f f e r e u “ 
ces  a t t r i b u t a l  to  r a c e .  Groupings were e s t a b l i s h e d  f o r  
American I n d i a n s ,  B lac k s ,  C au cas ian s ,  H i s p a n i c s ,  and 
" o t h e r s ."  When C aucas ians  were compared to  H i s p a n i c s ,  
t h e r e  was no s i g n i f i c a n t  d i f f e r e n c e  a t  the  .05 l e v e l .  
S i m i l a r  r e s u l t s  were found f o r  American I n d i a n s ,  
H i s p a n i c s ,  and " o t h e r s ," and a l s o  f o r  American In d ia n s  
t o  B lack s .  A l l  o t h e r  com bina t ions  proved to  have 
s i g n i f i c a n t  d i f f e r e n c e s .  Caucasians  had a mean sco re  
8 .9  h i g h e r  than  B la c k s ,  and a comparison o f  Caucas ians  
t o  a l l  non“Caucas ians  a l s o  proved t o  be h i g h l y  s i g n i f i “ 
c a n t .
Oklahoma had th e  p o o r e s t  s c o re s  by s t a t e  w hi le  
Nebraska enjoyed th e  h i g h e s t .  There was a d i f f e r e n t i a l  
o f  5 .2  between the  means o f  th e s e  two s t a t e s .  Other
- l i ­
s t â t e s  in  o r d e r  o f  means, ran k in g  from h igh  to  low, 
were Wyoming, Montana, Kansas,  Colorado ,  New Mexico, 
and Texas. When g rouping  o f  s t a t e s  was done the  
h i g h e s t  f o u r  f i n i s h e r s  showed no s i g n i f i c a n t  d i f f e r e n ­
c e s .  L ikew ise ,  th e  second th rough  s i x t h  ranked s t a t e s  
showed no s i g n i f i c a n t  d i f f e r e n c e .  Also s t a t e s  t h r e e  to  
e i g h t  had s i m i l a r  r e s u l t s .
American M arket ing  A s s o c ia t io n  breakdowns f o r  
fam i ly  income were u t i l i z e d  in  t h i s  s t u d y .  Four 
d i s t i n c t  income rang es  and a cho ice  i n d i c a t i n g  th e  s t u ­
d e n t  cou ld  n o t  e s t im a t e  t h i s  amount were g iv e n .  No 
s i g n i f i c a n c e  was found among any o f  th e  g ro u p s .  The 
lo w es t  mean sc o re  f o r  income groups was by th o se  who 
were n o t  a b le  to  e s t i m a t e  t h e i r  f a m i ly  incomes.
SUMMARY
This s tu d y  exposed a low comprehension o f  consumer 
knowledge f o r  h ig h  schoo l  s e n i o r s .  I n d i c a t i o n s  a re  
t h a t  the  g r e a t e s t  d i s c r e p a n c i e s  appear  a lo n g  r a c i a l  
l i n e s .  School  s i z e  has a minor b e a r in g  on th e  s u b j e c t  
a c c o rd in g  to  t h i s  s t u d y ,  w h i le  s t a t e  by s t a t e  impact  i s  
o n ly  m a r g in a l .  A d d i t io n a l  i n v e s t i g a t i o n  i s  in  o rd e r  
t o  e v a l u a t e  c u r r i c u lu m s  by s t a t e  as  w e l l  as by s c h o o l .
- 1 2 -
F u r th e r  s t u d i e s  should  a l s o  focus  on how the  home 
environment i n f l u e n c e s  consumer knowledge.
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TABLE 1
RETURNED COMPLETED INSTRUMENTS BY STATE
Number o f  Usable
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TABLE 1 - Continued
returned completed instruments by state
Number o f  Usuable
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40 TOTAL INSTRUMENTS 751
Schools  Responding Number o f  In s t ru m en ts
(By School  S ize )  (By School S ize)
1 -  13 1 - 1 9 8
2 - 1 3  2 - 2 6 2
3 -  14 3 -  291
T o ta l  40 T o ta l  751
TABLE 2
TEST RESULTS BY STATE
S t a t e Number Mean
S tandard
D e v ia t io n
Colorado 72 29.694 8 .354
Kansas 68 31.103 7.345
Montana 64 32.078 6.430
Nebraska 130 33.915 5.658
New Mexico 123 29.065 7.310
Oklahoma 64 28.719 8.662
Texas 149 28.792 8 .856




TEST RESULTS BY GENDER
S tand ard Minimum Maximum
Ge nder Number Mean D e v ia t io n Value Value
Male 331 30.079 8.1 53 6 49




TEST RESULTS BY SCHOOL S I Z E
School  S iz e Number Mean
S tan d a rd





Small 208 29.418 8.191 6 48
Medium 266 30.345 8 .075 6 44
Large 275 31.895 7.101 7 49
I
TABLE 5
TEST RESULTS BY FAMILY INCOME
Income* Number Mean
S ta n d a rd





1 102 30.186 30.186 7 44
2 120 31.325 7.643 7 45
3 103 31.573 7 .844 10 49
4 129 31.023 8 .062 12 43
5 297 29.993 7.477 6 47
* S tu d e n t Repor ted  Family Income :
00
I
Income 1 = Under $15,000 
Income 2 = $15,000 t o  $25,000 
Income 3 = $25,001 t o  $35,000 
Income 4 = Over $35,000
Income 5 = 1  canno t  e s t i m a t e  t h i s  f i g u r e .
TABLE 6
TEST RESULTS BY RACE
Race Number Mean
S ta n d a rd





American In d ian 52 26.231 7 .795 13 41
Black 35 23.314 9.061 7 40
Caucas ian 519 32.252 7.396 6 49
H isp a n ic 76 28.895 6.586 13 45
Other 68 27.691 6.937 13 42
VO
I
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I n t r o d u c t io n
The p a ssag e  and enactment  o f  th e  V oca t iona l  
Educat ion  Amendments o f  1968^ p rov ided  a t a n g i b l e  mani­
f e s t a t i o n  o f  the  growing n a t i o n a l  concern  w i th  the  
importance  o f  consumer awareness  and competency,  and 
s p e c i f i c a l l y  a t  th e  f e d e r a l  l e v e l ,  a  commitment to  
a t t e m p t  to  improve t h i s  problem th ro u gh  th e  encourage ­
ment and fu nd ing  o f  consumer e d u c a t io n  in  th e  secondary  
s c h o o l s .
I n i t i a l l y  g iven  impetus by P r e s i d e n t  Kennedy's 
message to  Congress in  1962 d e f i n i n g  th e  r i g h t s  o f  the  
consumer to  s a f e t y ,  i n f o r m a t io n ,  c h o ic e ,  and r e p r e s e n ­
t a t i o n , ^  th e  f e d e r a l  government had a t t e m p te d  to  p r o ­
t e c t  t h e  consumer th rough  r e g u l a t o r y  measures  such as
o
th e  F a i r  Packaging and L abe l ing  Act o f  1966 and the  
Consumer C r e d i t  P r o t e c t i o n  Act (1 9 6 8 ) .^  The need f o r
United S t a t e s  Congress ,  V o c a t io n a l  Education  
Amendments o f  1968, P u b l ic  Law 90-576, October  16, 1968 
(Washington, DC: Government P r i n t i n g  O f f i c e ,  1968).
2
J .  F. Kennedy. P u b l i c  Papers  o f  t h e  P r e s i d e n t s  o f  
the  United  S t a t e s , 1962, pp. 235-243.
o
F a i r  Packaging  and L ab e l ing  Act o f  1966, c i t e d  in
E. J .  McCarthy, Basic  M a rk e t in g , 8 th  ed.  (Homewood, IL: 
I rw in  P u b l i s h i n g  Company, 1984),  p .  320.
^Consumer C r e d i t  P r o t e c t i o n  Act ( 1 9 6 8 ) , c i t e d  in 
Hiram Carrom, Managing Consumer D o l l a r s  (Encino,  CA: 
Glencoe P u b l i s h i n g  Company, 1979), pp .  56-57.
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more comprehens ive  and e f f e c t i v e  consumer e d u c a t io n  had 
n o t  been ig n o re d ;  however, and as  a r e s p o n se  to  the  
recommendations o f  the  P r e s i d e n t ' s  Consumer Advisory 
C o u n c i l , ^  th e  V o ca t ion a l  Educa t ion  Amendments 
a u t h o r i z e d  to  t h e  s t a t e s  f e d e r a l  funds f o r  consumer and 
homemaking e d u c a t io n  programs and s p e c i f i e d  t h a t  con­
sumer e d u c a t io n  programs must be an i n t e g r a l  p a r t  o f  
th e  e l i g i b l e  e d u c a t i o n a l  program.^
In r e s p o n s e  to  the  growing need f o r  e f f e c t i v e  con­
sumer e d u c a t io n  and encouraged by th e  a v a i l a b i l i t y  o f  
f e d e r a l  fu n d in g ,  th e  v a r i o u s  s t a t e s  have i n i t i a t e d  man­
d a t o r y  o r  v o l u n t a r y  consumer e d u c a t io n  programs a t  th e  
se co nd a ry  l e v e l . ^  The importance  o f  consumer e d u ca t io n  
has  been a f f i r m e d  by bo th  e d u c a to r s  such as  David 
S c h o e n fe ld ,  who s a i d  t h a t  "consumer e d u c a t io n  must 
become an i n t e g r a l  p a r t  o f  e d u c a t io n  in  o r d e r  to  p r e -
E x ecu t iv e  O f f i c e  o f  the  P r e s i d e n t ,  F i r s t  Report:  
Consumer A dvisory  Council  (Washington: Government
P r i n t i n g  O f f i c e ,  1963), p . 5.
^United S t a t e s  Congress ,  V o c a t io n a l  Education 
Amendments o f  1968, P ub l ic  Law 9 0 -5 76 , October 16, 1968 
(Washington: Government P r i n t i n g  O f f i c e ,  1968).
^Thomas M. Brooks,  "Consumer E duca t ion :  Can We
Improve Our Score?"  J o u r n a l  o f  Home Economics 65 
(September 1973) :34 .
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pa re  young peop le  and a d u l t s  f o r  competent  and e f f e c ­
t i v e  u t i l i z a t i o n  o f  t h e i r  income,"® and government 
r e p r e s e n t a t i v e s  such as V i r g i n i a  Knauer.  "A v i t a l  p a r t  
o f  the  re form  we a l l  seek must be th e  i n c l u s i o n  o f  
consumer e d u c a t io n  a t  every  l e v e l  o f  t h e  ed u ca t io n
Q
p ro c e s s
Sta tem ent  o f  th e  Problem
The pu rposes  o f  th e  s tu d y  a r e  to  a n a ly z e  consumer 
com petencies  o f  h ig h  scho o l  s e n i o r s  in  s e l e c t e d  
Colorado ,  Kansas,  Montana, Nebraska,  New Mexico, 
Oklahoma, Texas ,  and Wyoming sc h o o l s  and to  de te rm ine  
th e  r e l a t i o n s h i p  o f  c e r t a i n  demographic v a r i a b l e s  on 
th e  development o f  th e s e  com p e ten c ie s .  The s p e c i f i c  
o b j e c t i v e s  o f  the  s tud y  a re  th e  f o l lo w in g :
1) To de te rm ine  h igh  schoo l  s e n i o r s '  consumer 
c o m p e te n c ie s .
2) To de te rm ine  the  r e l a t i o n s h i p  o f  i n d i v i d u a l  
s t a t e  r e s i d e n c y  on the  development o f  th e s e  
consumer co m pe tenc ie s .
Q
David S choenfe ld ,  "The How and Why o f  Consumer 
E d u c a t io n ,"  The B u l l e t i n  o f  t h e  N a t io n a l  A s s o c i a t io n  o f  
Secondary School P r i n c i p a l s  51 (October  1967) :27 .
g
P r e s i d e n t ' s  Committee on Consumer I n t e r e s t ,  
Suggested G u id e l in e s  f o r  Consumer E duca t ion  Grades K-12 
(Washington:  Government P r i n t i n g  O f f i c e ,  1970),  p .  I l l
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3) To de te rm ine  the  r e l a t i o n s h i p  o f  gender  o f  
s t u d e n t s  on th e  development  o f  th e s e  consumer 
c o m p e te n c ie s .
4) To d e te rm in e  th e  r e l a t i o n s h i p  o f  school  s i z e  
on the  development o f  t h e s e  consumer
c o m p e te n c ie s .
5) To de te rm ine  t h e  r e l a t i o n s h i p  o f  fam i ly  income 
on th e  development o f  t h e s e  consumer
c o m p e te n c ie s .
6) To d e te rm in e  the  r e l a t i o n s h i p  o f  r a c i a l  
background on the  development  o f  t h e s e  consu­
mer c o m p e ten c ie s .
Need f o r  t h e  Study
In th e  se v en te en  y e a r s  s i n c e  th e  passage  o f  the  
V o c a t io n a l  Educa t ion  Amendments o f  1968, consumer edu­
c a t i o n  programs have been f ac ed  w i th  an i n c r e a s i n g l y  
complex s e t  o f  c h a l l e n g e s  in  the  m a r k e tp l a c e .  The 
av e rage  su p e rm ark e t ,  f o r  example ,  s t o c k s  in  excess  of
22,000 d i f f e r e n t  i te m s ," ' °  t h e r e  a r e  n e a r l y  300 long­
d i s t a n c e  te l e p h o n e  companies in  th e  United S t a t e s
^'^"Befuddled Consumers Wade Through C hoices ,"  
W ich i ta  (Kansas) Eag le -B eacon , August 25, 1985, p .  3E.
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11 12 
t o d a y ,  and 23 f l a v o r s  o f  Nine Lives c a t  food.  Lang
and G i l l e s p i e  r e p o r t  t h a t  "a c h e c k l i s t  c o n s i s t i n g  o f  22
i tem s shou ld  be ana lyzed  in  comparing p ro d uc t  
1 1w a r r a n t i e s
Among the  q u e s t io n s  f a c i n g  th o se  involved  w i th  
consumer e d u c a t io n  today a r e  t h e s e :  1) How w e l l
equipped i s  t o d a y ' s  consumer to  make sound buying 
judgem ents  in  the  m a rk e tp la c e ;  and ,  2) How e f f e c t i v e  
a r e  t o d a y ’s consumer e d u c a t io n  programs in  i n c r e a s i n g  
t h e s e  b a s i c  consumer s k i l l s ?
V ar ious  s t u d i e s  b e a r  e v id en ce  t h a t  th e  consumer o f  
to d ay  i s  s t i l l  l a c k in g  in  some s k i l l s .  As p o in te d  out  
by M i l l e r  (1981) in  d i s c u s s i n g  a s tu d y  by th e  Educa tion  
Commission o f  the  United S t a t e s :
1 ) E igh t  ou t  ten  Americans between the  ages o f  
25 and jo  could  n o t  b a la n c e  a checkbook; on ly  
one p e r c e n t  o f  th e  1 7 - y e a r - o ld s  t e s t e d  could  
do i t .
2) F i f t y  p e rc e n t  o f  th o se  between the  ages o f  25 
and 36 were unab le  to  f i l l  ou t  a s imple
T^Ibid. ^^Ibid.
1 3L ar ry  Lang and Thomas G i l l e s p i e ,  S t r a t e g y  f o r  
P e r s o n a l  Finance  (New York, NY: McGraw H i l l  P u b l i sh in g
C o . , 1981), p .  80.
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income ta x  form w i th o u t  making a m is t a k e .
3) Given the  d imensions o f  a c a r p e t  in f e e t  and 
i t s  p r i c e  p e r  sq u a re  y a rd ,  o n ly  two ou t  o f  
f i v e  young a d u l t s  could  compute the  c a r p e t ' s  
c o s t .
4) Only h a l f  t h e  a d u l t s  and 17“y e a r “0 l d s  t e s t e d  
c ou ld  c o r r e c t l y  p i c k  o u t  th e  most economical  
box o f  a p a r t i c u l a r  p ro d u c t  based on i t s  u n i t  
p r i c e .
5) Only 10 p e r c e n t  o f  th e  17“y e a r “0 l d s  and 20 
p e r c e n t  o f  th e  a d u l t s  q u e s t io n e d  could  c a l c u “ 
l a t e  a t a x i  f a r e  c o r r e c t l y .
Of th e  more than  two m i l l i o n  t e l e p h o n e  customers  in  New 
York s t a t e  who were asked to  choose  among two dozen 
long  d i s t a n c e  companies, 67.5  p e r c e n t  have n o t  chosen ,  
l e a v i n g  i t  t o  New York Telephone t o  make the  d e c i s i o n  
f o r  them.^ ^
Twenty“Seven m i l l i o n  a d u l t  Americans a re  fu n c “ 
t i o n a l l y  i l l i t e r a t e ;  unab le  t o  rea d  a newspaper  ad o r
Roger LeRoy M i l l e r ,  Economic I s s u e s  f o r  Consumer, 
3rd ed.  ( S t .  Pau l ,  MN: West P u b l i s h in g  Co.,  1981),
p .  11.
^^"Befuddled Consumers,"  W ic h i ta  E ag le“Beacon, 
August  25, 1985, p .  3E.
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a p ro d u c t  l a b e l .
In o r d e r  to  meet t h e s e  c h a l l e n g e s ,  e d u c a to r s  must 
c o n t i n u a l l y  be g iven  new d a t a  r e f l e c t i n g  c u r r e n t  
knowledge l e v e l s  o f  consumers .  T arge t  s t u d i e s  have 
been completed f o r  s e l e c t e d  g ro u p s .  Langrehr (1976) 
compared consumer competency o f  secondary  school  s t u ­
d e n t s  in  Alabama and I l l i n o i s , a n d  Maupin (1978)
completed an a n a l y s i s  o f  consumer competencies  in
1 8Georgia  t w e l f t h - g r a d e  s t u d e n t s .  The need f o r  a d d i ­
t i o n a l  d a t a  from o t h e r  s t a t e s  c e r t a i n l y  i s  u r g e n t  and 
welcome.
D e f i n i t i o n  o f  Terms
For c l a r i f i c a t i o n  p u rp o se s  in  t h i s  s tudy  c e r t a i n  
te rm s w i l l  be o p e r a t i o n a l l y  d e f i n e d :
Consumers -  I n d i v i d u a l s  who purchase  (o r  a re
"W hat 's  K i l l i n g  th e  E n g l i s h  Language?" U.S. News 
& World Report  (C opyr igh t  1985), inc luded  in E a s te rn  
Review May 1985, p .  24.
^ ^ F r e d e r i c k  W. L angreh r ,  "A Comparison Between 
Alabama and I l l i n o i s  Secondary School  S tu d en ts  o f  
Consumer Economics Competency and Consumer A t t i t u d e s  
Toward B us iness"  (Ph.D. d i s s e r t a t i o n .  U n iv e r s i ty  o f  
Alabama, 1976) , pp .  1-105.
1 8Joan Lee Maupin, "An A n a ly s i s  o f  Consumer 
Competencies o f  Twelf th -Grade  S tu d en ts  in  S e le c te d  
Georgia  Schools"  (Ed.D. d i s s e r t a t i o n ,  U n iv e r s i ty  o f  
G eo r iga ,  1978),  pp.  1-112.
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g i v e n ) ,  u s e ,  m a i n t a i n ,  and d i s p o s e  o f  p ro d u c t s  o r  s e r ­
v i c e s  in  t h e i r  f i n a l  form ( M i l l e r ,  1981).
Consumer Competencies -  C og n i t iv e  u n d e rs t a n d in g s  
measured by s u b j e c t ' s  perform ance  on th e  Iowa S t a t e  
Consumer Education Exam. This  in s t ru m e n t  c o n ta in s  50 
i t e m s .
Rocky Mountain S t a t e s  -  Colorado,  Kansas,  Montana, 
Nebraska,  New Mexico, Oklahoma, Texas, Wyoming.
School S ize
a)  Small schoo l  600 s t u d e n t s  K-12
b)  Medium schoo l  601 -  2000 s t u d e n t s  K-12
c)  Large schoo l  ove r  2000 s t u d e n t s  K-12
L im i t a t i o n s  and Assumptions
C e r ta in  l i m i t a t i o n s  must  be reco g n ize d  b e f o r e  th e  
s t a r t  o f  t h i s  s t u d y :
1. The sample used in  t h i s  s tu dy  l i m i t s  g e n e r a l i ­
z a t i o n s  to  t h i s  p o p u l a t i o n  o r  p o p u la t io n s  w i th  
s i m i l a r  c h a r a c t e r i s t i c s .
2. The c o n ta c t  p e rso n  in  each schoo l  i s  r e s p o n ­
s i b l e  to  see  t h a t  th e  g u i d e l i n e s  f o r  a c q u i r i n g  
t h e  sample and com p le t ing  the  in s t ru m e n t  a r e  
fo l low ed .
- 3 1 -
3. The s u b j e c t s  w i l l  u se  a s e l f - r e p o r t i n g  method 
f o r  demographic  d a t a .
Review o f  R e la ted  L i t e r a t u r e
The awareness  o f  th e  need f o r  consumer competen­
c i e s  and the  r o l e s  and r e s p o n s i b i l i t i e s  o f  government 
and e d u c a t io n  in  p rom oting ,  d e v e lo p in g ,  and m easur ing  
th e  v a r i o u s  component a r e a s  com pr is ing  consumer com­
p e t e n c i e s  can be t r a c e d  th ro u g h  numerous s t u d i e s ,  s u r ­
v e y s ,  and r e p o r t s .  A b r i e f  summary o f  th e  most 
s i g n i f i c a n t  t r e n d s  and a t t i t u d i n a l  changes toward con­
sumer awareness  and e d u c a t io n  i n d i c a t e s  the  growing 
concern  and involvement  o f  b o th  governmenta l  and educa ­
t i o n a l  b o d i e s .
Perhaps th e  e a r l i e s t  n o t a b l e  c o n su m er i s t  s e n ­
t im e n t s  were e x p re ssed  in  1776 by the  eminent economis t  
Adam Smith in  The Wealth o f  N a t ions  ;
"Consumption i s  th e  s o l e  end and purpose  
o f  p r o d u c t io n ;  and th e  i n t e n t  o f  the  p ro d u ce r  
ought  to  be a t t e n d e d  t o ,  on ly  so f a r  as  i t  
may be n e c e s s a r y  f o r  promoting t h a t  o f  th e  
consumer.  This  maxim i s  so p e r f e c t l y  s e l f  
e v id e n t  i t  would be absu rd  to  prove i t . "  ^
 ^^Adam Smith, The Wealth o f  Nat ions  (New York: 
Modern L ib r a r y ,  1937),  p .  625.
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This s t a t e m e n t  u t t e r e d  in  the  e a r l y  y e a r s  o f  the  
I n d u s t r i a l  R e v o lu t io n ,  proved to  be l a r g e l y  ignored  as 
o rg an iz ed  m a n u fa c tu r in g  and d i s t r i b u t i o n  o r g a n i z a t i o n s  
g r e a t l y  a l t e r e d  th e  buying p a t t e r n s  o f  most p e o p le .  
The f i r s t  o rg a n iz e d  a t t e m p t  by consumers in  t h e  United 
S t a t e s  to  b e t t e r  e q u ip  them se lves  to  d e a l  w i th  the  
changing  r o l e  o f  t h e  consumer occured d u r in g  th e  Lake 
P l a c i d  Conferences  h e ld  a n n u a l ly  from 1900 t o  1909. 
Papers  were p r e s e n t e d  d e a l in g  w i th  e d u c a t in g  th e  people  
i n  p ro per  h e a l t h  p r a c t i c e s  and s a n i t a t i o n  and c a l l i n g  
f o r  the  development o f  s t a n d a r d s  f o r  and th e  l a b e l i n g
O Q
o f  consumer goods.  These Conferences ,  u l t i m a t e l y
r e s u l t i n g  in  th e  founding  o f  the  American Home 
Economics A s s o c i a t i o n  in  1909, were p r i m a r i l y  concerned 
w i th  the  q u a l i t y  o f  l i f e  o f  th e  i n d i v i d u a l ,  improvement 
o f  the  home, and th e  g e n e r a l  b e t t e r m e n t  o f  s o c i e t y .
"The c o n d i t i o n s  t h a t  a roused  the  group and brough t  
them t o g e t h e r  f o r  n in e  summers were t h e  s o c i a l  and 
i n d u s t r i a l  changes t h a t  a t  t h e  t u r n  o f  t h e  c e n t u r y  were 
a f f e c t i n g  v a lu e s  and l i v i n g  s t a n d a r d s  in  the  American
20 Edna Van Horne, "F o r ty  Years of  Consumer 
E d u c a t io n ,"  J o u r n a l  o f  Home Economics 33 (June  1941): 
377.
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home. This group was convinced t h a t  b e t t e r  homes began 
w i th  b e t t e r  management. They f e l t  t h a t  e d u c a t io n  was 
d e f i c i e n t  in  t h a t  i t  f a i l e d  to  promote th e  use  in  the  
home o f  methods and d e v ic e s  s u p p l i e d  by s c i e n c e  and 
i n d u s t r y ,  and t h a t  consumers made poor c h o ic e s  among
th e  goods th ey  bought  and were g e n e r a l l y  n o t  s k i l l e d  in
21th e  use  o f  money."
P a r t i a l l y  m o t iv a te d  by the  r e c o g n i t i o n  o f  consumer
awareness  e x e m p l i f i e d  by the  Lake P la c id  C onfe rences ,
and perhaps  more s t r o n g l y  moved by th e  g ra p h ic
d e p i c t i o n  o f  u n s a n i t a r y  p r a c t i c e s  in  Chicago meat-
22p ack ing  houses  by th e  muckraker Upton S i n c l a i r ,  the
U.S. Congress passed  th e  Pure Food and Drug Act o f
231906, r e q u i r i n g  th e  g ra d in g  and l a b e l i n g  o f  p r o d u c t s .
By th e  1 9 2 0 's ,  consumer awareness  tu rn e d  in  the  
d i r e c t i o n  o f  a method o f  b e t t e r  e d u c a t io n  to  p r o t e c t  
th e  consumer from the  p r e s s u r e s  o f  a d v e r t i s i n g  and
I b i d .
22w al te r  Lord, The Good Years (New York: Bantam
Books, 1963), p . 83.
2 3United S t a t e s  Congress ,  Acts o f  th e  59th Congress 
o f  th e  United S t a t e s ,  United S t a t e s  S t a t u t e s  a t  L a rg e , 
June 30, 1906 (Washington: Government P r i n t i n g  O f f i c e ,
1 907).
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9 Asa le s m a n sh ip .  The problems o f  the  consumer were
r e p o r t e d  in  a 1927 s tu d y  by Harap, who concluded t h a t  
adequa te  hous ing  was u n a v a i l a b l e  to  most o f  th e  p o p u la ­
t i o n ,  enormous w as tes  were o c cu r in g  in  energy  r e s o u r ­
c e s ,  and t h a t  peop le  were overconsuming m ea t ,  c o f f e e ,  
and t e a .  Over one t h i r d  o f  the  n a t i o n a l  income was
b e in g  wasted on l u x u r i e s ,  p a r t i a l l y  promoted by a d v e r -
9 St i s i n g  and f a s h i o n .  Kyrk e x p re ssed  concern  t h a t  eco­
no m is ts  were more i n t e r e s t e d  in  th e  consumer as a
2 g
"chooser"  than  as  a " u s e r "  o f  m anufac tured  p r o d u c t s .
Var ious  c a l l s  f o r  b e t t e r  consumer e d u c a t io n  were 
e x p re s s e d .  Harap su g ges ted  t h a t  s c h o o ls  c o n c e n t r a t e  on 
consumption e d u c a t io n  r a t h e r  than  p ro d u c t io n  e d u c a t io n .  
He b e l i e v e d  t h i s  would b e t t e r  p r e p a r e  t h e  consumer in  
choosing  food,  c l o t h i n g ,  s h e l t e r ,  and f u e l s .  Without 
p ro p e r  t r a i n i n g ,  peop le  were p o o r ly  equipped to  make
o 7
i n t e l l i g e n t  c h o i c e s .  Harap b e l i e v e d  t h a t  consumer
^^Van Horne,  "Consumer E d u ca t io n ,"  p. 377.
25Henry Harap, Economic L i f e  and th e  Curriculum 
(New York: Macmillan and Company, 1927),  p .  3.
2 6Hazel Kyrk, A Theory o f  Consumption (Boston:  
Houghton M i f f l i n  Company, 1923),  p .  5.
^^Harap, "Economic L i f e , "  pp.  9, 53.
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e d u c a t io n  could  t r a i n  the  i n d i v i d u a l  away from bad 
buying  h a b i t s  and produce a l i f e s t y l e  q u a l i t a t i v e l y
? ftr e f l e c t e d  by e f f e c t i v e  consumption o f  economic goods.  ° 
Inad eq ua te  t r a i n i n g  o f  th e  consumer a l s o  was a
concern  o f  Hoyt . "We wish we knew what was b e s t  ( to
buy) b u t  e x p e r i e n c e  i s  f r e q u e n t l y  our  o n ly  means o f  
29f i n d i n g  o u t . "  She recommended th e  development o f  a 
tec h n o lo g y  o f  buy ing .
The D epress ion  c r e a t e d  extreme p r e s s u r e s  on most 
segments o f  th e  consumer p o p u l a t i o n .  Thus,  the  need 
f o r  the  h i g h e s t  p o s s i b l e  s t a n d a r d  o f  l i v i n g  on whatever  
income was a v a i l a b l e  made consumer knowledge impera­
t i v e .  This  need f o r  consumer e d u c a t io n  and i t s  o b j e c ­
t i v e s  was o u t l i n e d  by Reid in  1938. Such e d u c a t io n  
shou ld  s t r e s s :  1) th e  d e t e r m i n a t i o n  o f  consumer needs ;
2) th e  a b i l i t y  to  s a t i s f y  consumer w an ts ;  and 3) con­
sumer awareness  o f  p u b l i c  p o l i c i e s  and s t a t e  r é g u l a -
O Q
t i o n s  t h a t  a f f e c t  th e  m arket  sys tem .
28Harap,  The Educa t ion  o f  th e  Consumers (New York: 
Macmillan and Company, 1924), pp .  4, 286.
^ ^ E l i z a b e th  E l l i s  Hoyt, The Consumption o f  Wealth 
(New York: Macmillan and Company, 1928), p .  157.
30M argare t  Reid , Consumers and th e  Market  (New 
York: F. S. C r o f t s  and Company, 1938), p .  3.
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An e a r l y  consumer e d u c a t io n  t e x tb o o k  expressed  
s i m i l a r  c o n c e rn s :
"S ince  e v e ry  i n d i v i d u a l  must be a 
p r o d u c e r ,  a  consumer, a w orke r ,  an i n v e s t o r ,  
o r  p e rh ap s  a l l  o f  t h e s e ,  he i s  bound to  
e f f e c t ,  and be a f f e c t e d  by th e  c o n s t a n t  
changes which a r e  t a k i n g  p l a c e  in  the  
economic c o n d i t i o n s  o f  our  c o u n t r y .  I t  i s  
e v i d e n t  then  t h a t  h i s  e d u c a t io n  shou ld  h e lp  
him in  a l l  fo u r  c a p a c i t i e s 31
As th e  n a t u r e  and o b j e c t i v e s  o f  consumer ed u ca t io n
were d e v e lo p in g  th rough  th e  1 9 4 0 's ,  s e v e r a l  dominant
themes began to  emerge.  Kyrk advoca ted  th e  t e a c h in g  of
consumption t h e o r y  and fundamenta l  economic concep ts  of
p r i c i n g ,  su p p ly  and demand, and o b s t r u c t i o n s  to  f r e e
m arke t  p r a c t i c e s ,  a l th o u g h  she p lac ed  major  emphasis on 
32buymanship .
The N a t io n a l  A s s o c i a t i o n  o f  Secondary School 
P r i n c i p a l s  a t t e m p te d  to  d e f i n e  consumer e d u c a t io n  in  
1945: "The pu rpose  . . .  i s  to  h e lp  peop le  become more
i n t e l l i g e n t ,  more e f f e c t i v e  and more c o n s c i e n t i o u s  
consum ers ,"  t h e r e b y  h e l p i n g  th e  s t u d e n t  deve lop  p ro p e r
31A. B. ZuTavern and A. E. B u l lock ,  Business  
P r i n c i p a l s  Everyone Should Know (Chicago:  H. M. Rowe
Company, 1936) ,  p.  v i i .
32Kyrk, "The P lace  o f  Economics and B usiness  in 
Consumer E d u c a t io n , "  J o u r n a l  o f  Home Economics 33 
(May 1 9 4 1 ) :303.
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3 3v a lu e s  l e a d in g  to  o v e r a l l  l i f e s t y l e  o b j e c t i v e .
Reich proposed t h a t  th e  u se  o f  goods ,  s e r v i c e s ,  
and so u rc e s  o f  p u b l i c  enr ichm ent  was an im p o r tan t  f u n c ­
t i o n  o f  consumer e d u c a t i o n ,  r a t h e r  than j u s t
buym ansh ip .34
The s h i f t  in  emphasis  toward l i f e  a d ju s tm en t  edu­
c a t i o n  was t e m p o r a r i l y  s t a l l e d  in  t h e  1950 's  by the  
r a c e - t o - s p a c e  emphasis  on "h a rd "  s c i e n c e s  and c o l l e g e  
p r e p a r a t i o n  c u r r i c u l u m s . Wilhelms no ted  th e  s h i f t  in  
emphasis  :
"The U. S. O f f i c e  o f  E d u c a t io n ’s L ife  
Adjus tm ent  Educa t ion  program -  and a l l  o t h e r  
forms o f  l i f e - p r o b l e m s - e n t e r e d  c u r r ic u lu m  - 
were p u t  down v i g o r o u s l y  by t h e  a d v o ca te s  o f  
a  more p u r e ly  i n t e l l e c t u a l  e d u c a t io n ,  
c e n t e r e d  upon " th e  d i s c i p l i n e . ” Consumer 
e d u c a t i o n  was too  p r a c t i c a l  and too  e a r th y  
t o  avo id  a t t a c k .  The s h i f t  was to  a more 
n e a r l y  "p u re"  economics t a u g h t  as  a s c i e n c e  
w i th  m ajo r  emphasis on g e n e r a l i z a t i o n s  and 
p r i n c i p l e s .  Some consumer e d u c a t io n  programs 
s u r v i v e d ,  bu t  th e  g r e a t  advance t h a t  had 
been  made m o s t ly  went by t h e  b o a r d . "35
33 "Consumer Educa t ion  Study:  A D e f i n i t i o n  o f
Consumer E d u ca t io n ,"  B u l l e t i n  o f  th e  N a t io n a l  
A s s o c i a t i o n  o f  Secondary School P r i n c i p a l s  29 (March 
1 945) :91.
^^Edward Reich ,  "The Role o f  Consumer E du ca t io n ,"  
B u l l e t i n  o f  th e  N a t io n a l  A s s o c i a t i o n  o f  Secondary 
School P r i n c i p a l s , 138 (A p r i l  1946) :32 .
33t . Wilhelms,  "Key to  Many Doors,"  B u l l e t i n  o f  
The N a t io n a l  A s s o c i a t io n  o f  Secondary School P r i n c i p a l s  
51 (1 967) .
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The re-em ergence  o f  p r a c t i c a l  consumer e d u ca t io n  
i n  th e  e a r l y  1960 's  was i r o n i c a l l y  g iven  impetus by the  
most  v ig o ro u s  a d v oca te  o f  t h e  r a c e  to  sp a ce ,  P r e s i d e n t  
John Kennedy, in  a " S p e c i a l  Message on P r o t e c t i n g  the  
Consumer I n t e r e s t , "  in  which he o u t l i n e d  b a s i c  consumer 
r i g h t s  :
1) The r i g h t  to  s a f e t y  and p r o t e c t i o n  a g a i n s t
h azardous  p r o d u c t s .
2) The r i g h t  to  be informed and to  be g iven  the
f a c t s  needed to  make an informed c h o ic e .
3) The r i g h t  to  choose  among a v a r i e t y  o f  p r o ­
d u c ts  and s e r v i c e s .
4) The r i g h t  to  be h ea rd  th rough  r e p r e s e n t a t i o n
3 6in  the  f o r m u la t i o n  o f  government p o l i c y .
U l t i m a t e l y ,  P r e s i d e n t  Gerald  Ford added the  f i f t h  con-
3 7sumer r i g h t  in  1975, the  r i g h t  to  consumer e d u c a t io n .  
Governmental  su p p o r t  has  been s t e a d i l y  p r o g r e s s in g  
s i n c e  Kennedy's  c a l l .  In 1964, P r e s i d e n t  Johnson 
a p p o in te d  the  P r e s i d e n t ' s  Committee on Consumer
^^Kennedy, P ub l ic  P a p e r s , p .  236.
37"Need f o r  Consumer E d u c a t io n ,"  N e w s le t t e r  O ff ice  
o f  Consumer P r o t e c t i o n ,  S t a t e  o f  Alabama (December 
1 975),  p .  2.
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I n t e r e s t . ^ ®  The F a i r  Packaging and L abe ling  Act o f
1966 improved l a b e l i n g  p r a c t i c e s  and s t a n d a r d i z e d
packag ing  p r a c t i c e s ,  and th e  Consumer C r e d i t  P r o t e c t i o n
Act o f  1968 a f f o r d e d  p r o t e c t i o n  to  u s e r s  o f  c r e d i t .
The V o c a t io n a l  Educa t ion  Amendments o f  1968 gave
r i s e  t o  much o f  the  emphasis p l a c e d  on consumer educa-
39t i o n  in  t o d a y ' s  secondary  s c h o o l s .  S ince  th e
p a s sa g e  o f  t h i s  law, numerous s t u d i e s  have examined 
b o th  th e  methods and e f f e c t i v e n e s s  o f  consumer edu ca ­
t i o n .  The Purdue Consumer Educa t ion  Study (1971) 
concluded  t h a t  the  s t u d e n t ’s exposure  to  co ncep ts  o f  
consumer e d u c a t io n  were n o t  c o n s i s t e n t  or  c o n c e n t r a t e d  
due to  th e  d i f f u s i o n  o f  consumer e d u ca t io n  th rough  
o t h e r  a r e a s  o f  c u r r i c u lu m ;  p r i m a r i l y  b u s i n e s s ,  home 
economics ,  and d i s t r i b u t i v e  e d u c a t i o n . * ^
A s tu d y  conducted  by M e ise lw i t z  (1967) de te rm ined  
t h a t  no s i g n i f i c a n t  d i f f e r e n c e  in  consumer competency 
was found between s t u d e n t s  who had taken  c o u rs e s  in
38Leland  Gordon and S te w a r t  M. Lee, Economics f o r  
Consumers, 6 th  ed .  (New York: D. Van Nostrand Company,
1 972) , p .  697.
39 United S t a t e s  Congress ,  V o c a t io n a l  Educa t ion  
Amendments.
Armstrong and J .  N. Uhl, "Survey o f  Consumer 
Educa t ion  Programs in  th e  Uni ted  S t a t e s , "  J o u r n a l  o f  
Home Economics 63 (1971).
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econom ics ,  consumer economics ,  o r  g e n e r a l  b u s in e s s  and
th o s e  s t u d e n t s  who had n o t  tak e n  such c o u r s e s .  S tu d i e s
by Bibb (1 973),  Curry (1 970),  and Lupher (1 973) conf i rm
41t h e  same r e s u l t s .
O ther  s t u d i e s ,  however, i n d i c a t e  t h a t  b o th  method 
and c o n t e n t  o f  consumer e d u c a t io n  c o u rs e s  in  th e  c u r r i ­
culum can a f f e c t  consumer competency. A r e p o r t  by 
Nappi (1972) i n d i c a t e s  t h a t  i n q u i r y - o r i e n t e d  t e a c h i n g  
m a t e r i a l s  were more e f f e c t i v e  than  the  t r a d i t i o n a l  
t r e a t m e n t , a n d  F a id le y  (1974) concluded t h a t  b u s i n e s s  
e d u c a t i o n  s t u d e n t s  performed b e t t e r  on consumer com­
p e te n c y  t e s t s  than  o t h e r  s t u d e n t s .
F rances  G. Bibb, "A Comparative Study o f  th e  
Knowledge o f  Three A spec ts  o f  Consumer In fo rm a t io n  
P o sse ssed  by S e l e c te d  I n d i a n a ,  I l l i n o i s ,  and Wiscons in  
U n i v e r s i t y  Freshmen," J o u r n a l  o f  B usiness  Educa t ion  48 
(F e b ru a ry  1 9 7 3 ) :217; T h ra th  Curry ,  " C o n t r ib u t io n  o f  Home 
Economics to  S tuden t  Unders tand ing  o f  Consumer 
E duca t ion  C oncep ts ,"  (Ph.D. d i s s e r t a t i o n .  U n i v e r s i t y  o f  
Alabama, 1970); Dennis Alan Lupher,  "The Refinement and 
S t a n d a r d i z a t i o n  o f  a Consumer Economics and E duca t ion  
Achievement  T es t  f o r  S e n io r s  from Ohio P u b l ic  Schools  
(Ph.D. d i s s e r t a t i o n ,  Ohio U n i v e r s i t y ,  1973).
^^Andrew T. Nappi , "A P r o j e c t  to  C rea te  and 
V a l i d a t e  Curriculum in  Consumer Educat ion  f o r  High 
School  S tu d e n ts "  ( N a t io n a l  Center  f o r  E d u c a t io n a l  
Research  and Development, DHEW/OE, Washington, D.C., 
R eg iona l  Research  Program, 1972).
43 Ray A. F a i d l e y ,  "A c t ion  R e se a rc h - - Im p le m e n ta t io n ,  
M o t i v a t i o n ,  and E d u c a t io n ,"  J o u r n a l  o f  B usiness  
E d u c a t i o n , 49 ( Janu ary  1974) :158 .
- 4 1  -
Langrehr (1976) s t a t e d  t h a t  consumer s k i l l s  could  
be improved th rough  consumer e d u c a t io n  t r a i n i n g .  Male 
s t u d e n t s  from lower s o c i a l  c l a s s e s  b e n e f i t e d  most from 
such  t r a i n i n g . F e r r e r o  and Creek (1981) de te rmined  
r e l a t i o n s h i p s  e x i s t e d  between performance on v e r b a l  and 
math t e s t s  and consumer competency t e s t s . M a u p i n  
(1978) found t h a t  soc ioeconomic  background and th e  s i z e  
o f  the  schoo l  a t t e n d e d  had an i n f lu e n c e  on consumer 
competency among t w e l f t h - g r a d e  s t u d e n t s  in  Georgia ;  the  
g ender  o f  th e  s t u d e n t  had no s i g n i f i c a n c e . ^ ^
P o p u la t io n  and Sample
The p o p u la t i o n  f o r  t h i s  s tu d y  w i l l  be h ig h  scho o l  
s e n i o r s  in  th e  Rocky Mountain S t a t e s .  From each o f  the  
e i g h t  s t a t e s ,  n in e  s c h o o l s  w i l l  be s e l e c t e d .  There
44F r e d e r i c k  W. L an g reh r ,  "A Comparison Between 
Alabama and I l l i n o i s  Secondary School S tu d e n ts  o f  
Consumer Economic Competency and Consumer A t t i t u d e s  
Toward Business"  (Ph.D. d i s s e r t a t i o n .  U n i v e r s i t y  o f  
Alabama, 1976), p .  100.
45 Grace W. F e r r e r o  and Roy J .  Creek, "The 
R e l a t i o n s h i p  o f  S c h o o l -R e la t e d  V a r ia b le s  to  F u n c t io n a l  
Economic Competency," J o u r n a l  o f  E d u c a t io n a l  R e se a rc h , 
74 ( Ja n u a ry -F eb ru a ry  1 9 8 1 ) : 1 73.
^^Joan Lee Maupin, "An A n a ly s i s  o f  Consumer 
Competencies o f  Twelf th -Grade  S tu den ts  in  S e le c te d  
Georg ia  Schools" (Ed.D. d i s s e r t a t i o n .  U n i v e r s i t y  of  
G eorg ia ,  1978),  pp. 107-108.
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w i l l  be t h r e e  l a r g e ,  t h r e e  medium, and t h r e e  sm al l  
sc h o o l s  randomly s e l e c t e d .  These s e l e c t i o n s  w i l l  be
done by c o o r d i n a t o r s  r e p r e s e n t i n g  the  N a t io n a l  
C o a l i t i o n  o f  Consumer E d u ca t io n .
The p r e v i o u s ly  mentioned c o o r d i n a to r s  w i l l  i d e n ­
t i f y  the  sc h oo ls  and p ro v id e  th e  r e s e a r c h e r  w i th  the  
name o f  a c o n t a c t  pe rso n  in  each s e l e c t e d  e d u c a t i o n a l  
i n s t i t u t i o n .  This  c o n t a c t  pe rson  w i l l  a d m i n i s t e r  the  
c o l l e c t i o n  o f  d a t a  and forward  th e  completed su rv ey s  to  
t h e  r e s e a r c h e r .
The 72 sc h o o l s  r e p r e s e n t i n g  the  e i g h t  s t a t e s  w i l l  
each t e s t  twenty  s e n i o r s .  A s e l e c t i o n  p ro c e s s  u t i ­
l i z i n g  th e  f i r s t  s e n i o r  l e v e l  E n g l i sh  c l a s s  schedu led  
i n  the  day w i l l  be chosen .  Should a c o n f l i c t  a r i s e  
w i th  the  i n s t r u c t o r  o f  the  f i r s t  schedu led  E n g l i sh  
c l a s s ,  the  c o n t a c t  pe rson  w i l l  co n t in u e  th rough  the  
d a i l y  schedu le  u n t i l  a  c l a s s  i s  chosen.  This method 
w i l l  p rov ide  a sample o f  1440 s u b j e c t s .
Data C o l l e c t i o n  I n s t r u m e n ts
Two in s t r u m e n ts  w i l l  be a d m in i s t e r e d  to  t h e  su b ­
j e c t s .  One o f  t h e s e  i s  the  Iowa S t a t e  U n i v e r s i t y  
Consumer Educa t ion  T es t  de s igned  by Harder  and Fanslow.
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According to  Joh n s ton  (1983) ,  t h i s  f i f t y  q u e s t io n  t e s t  
w i l l  measure the  consumer competencies  o f  the  s u b j e c t s .
The second in s t r u m e n t  des igned  by Minks (1983) 
w i l l  be used to  g a t h e r  demographic d a t a .  Income 
g ro u p in g s ,  gend er ,  r a c e ,  s i z e  and l o c a t i o n  o f  h igh  
sch o o l  w i l l  be d e te rm in e d .
Response to  i tem s  on bo th  exams w i l l  be r e p o r t e d  
on Genera l  Purpose NCS Answer S h e e t s .  The c o n ta c t  p e r ­
son w i l l  c o l l e c t  answer s h e e t s  and r e t u r n  them to  the  
r e s e a r c h e r .
Data A n a ly s is
The t e s t s  w i l l  be sco red  a t  the  U n iv e r s i ty  o f  
Oklahoma computer c e n t e r .  The d a ta  w i l l  be p ro ce ssed  
u s i n g  the  S t a t i s t i c a l  A n a ly s i s  System (SAS). In a d d i ­
t i o n  to  th e  d e s c r i p t i v e  s t a t i s t i c s ,  t h e  programs w i l l  
i n c lu d e  a two-way a n a l y s i s  o f  v a r i a n c e .  Tukey 's  s t u -  
d e n t i z e d  range  (HSD) t - t e s t  f o r  each v a r i a b l e  w i l l  be 
u se d ,  g iv in g  a h i g h e r  Type 11 e r r o r  r a t e  b u t  a t i g h t e r  
c o n t r o l  on Type 1 e r r o r s  than  the  r e g u l a r  s t a t i s t i c .
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COLORADO
Harold  Hern
C r ip p le  C reek -V ic to r  JSHS
P. 0 .  Box 97
C r ip p le  Creek,  CO 80813
Col in  B arnhors t  
Swink JSHS 
P. 0 .  Box 487 
Swink, CO 81077
C e c i l  Dunn 
Dolores  County HS 
P. 0 .  Box 457 
Dove Creek, CO 81324
Ja c k  L. Lindeman 
L i b e r t y  JSHS 
P. 0 .  Box 112 
J o e s ,  CO, 80822
Roy Johnson 
Nucla High School 
P. 0 .  Box 570 
Nucla ,  CO 81424
Leonard L ive ly  
Buena V is ta  HS 
P. 0.  Box 0 
Buena V i s t a ,  CO 81211
George McCulloch 
Northglenn HS 
601 West 100th Place 
Nor thg lenn ,  CO 80221
Gary P r i c e
Englewood High School 
3800 South Logan 
Englewood, CO 80110
Will iam Johnson 
F o r t  Lupton HS 
530 Reynolds S t r e e t  
F o r t  Lup ton , CO 80621
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KANSAS
Dr. Ronald E. Brown 
Wyandotte High School 
12036 Leavenworth Road 
Kansas C i ty ,  KS 66109
Dr. Roger A. B a s k e r v i l l e  
Washington High School 
200 E as t  3rd 
Washington,  KS 66968
L arry  J e s s
Medicine Lodge High School
308 South Main
Medicine Lodge, KS 67104
Dean Parks 
Mulvane High School 
200 West Main 
Mulvane, KS 67110
Bernard R. A l len  
H i l l  C i ty  High School 
Highway 24 E a s t ,  R t .  2 
H i l l  C i ty ,  KS 67642
Dr. Harvey L. Ludwick 
W el l ing ton  High School 
Box 648
W el l in g to n ,  KS 67152
Gerald D. McClure 
S i l v e r  Lake High School 
Box 39
S i l v e r  Lake, KS 66539
Dr. Raj K. Chopra 
Shawnee Mission HS 
7235 Antioch Road 
Shawnee M iss ion ,  KS 66204
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MONTANA
David K. Messinger  
F o r t  Benton High School 
Box 399
F o r t  Benson, MT 59442
Glen Viker
Powder River  Country 
D i s t r i c t  HS 
Broadus , MT 59317
W il l iam  Zepp 
B i g f o r t  High School  
B i g f o o t ,  MT 59911
E. J .  Carosone 
Anaconda High School 
Anaconda, MT 59771
Dr. Fred Anderson 
C us te r  County D i s t r i c t  
High School 
20 South C uste r  Avenue 
Miles C i ty ,  MT 59301
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NEBRASKA
Mr. S tan  Kravig  
P a l i s a d e  High School  
P. 0 .  Box 0 
P a l i s a d e ,  NE 69040 
308/285-3129
Mr. Melvin W. Doeschot 
High School a t  Tekamah 
112 North  13th S t r e e t  
Tekamah, NE 68061 
402/374-2156
Mr. M ar l in  Nelson 
R a l s to n  P u b l ic  Schools 
8545 Park Drive 
R a l s t o n ,  NE 68127 
402/331-7373
Mr. Harold McClure 
Kearney High School 
38 th  and 6 th  Avenue 
Kearney, NE 68847
Mrs. Kathy G i f fo rd  
Wood River  High School  
Wood R ive r ,  NE 68883 
308/583-2249
Mr. Rod B i l l i n g s  
Sidney High School  
1122 19th  Avenue 
Sidney,  NE 69162 
308/254-5853
Mrs. Sharon Smith 
P la t t sm o u th  High School 
1724 - 8th  S t r e e t  
P la t t s m o u th ,  NE 68048 
402/396-3322
Mrs. Elmer Murman 
H as t ing s  High School 
1100 West 14th S t r e e t  
H a s t in g s ,  NE 68901 
402/463-1387
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NEW MEXICO
Tex uUmIS Munic ipal  Schools
Box 685 
Tatum, NM 88267
B i l l  D. Flowers 
San Jon High School 
P. 0 .  Box 5 
San Jo n ,  NM 88434
Toni Turk
Goddard High School
701 E as t  Country Club Road
Rosw ell ,  NM 88201
Rober t  Daugherty 
E ldorado High School 
11300 Montgomery NE 
A lbu q ue rq ue , NM
L ar ry  Day
Rio Grande High School 
2300 Arena1 Road SW 
A lb u qu e rqu e , NM
Nelson Gonzales 
Mesa V i s t a  High School 
P. 0.  Box 598 
El R i to ,  NM 87530
Tom T u r b y f i l l  
Crownpoint High School 
P. 0 .  Box D 
Crownpoint ,  Nl'i 87313
A lf red o  Vega 
S i l v e r  C i ty  High School 
32nd and S i l v e r  S t r e e t s  
S i l v e r  C i ty ,  NM 88061
Keith  Weathersby 
Highland High School  
4700 Coal Avenue SE 
A lbuquerque , NM
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OKLAHOMA
Larry  E l l i s o n  
A r n e t t  High School 
A r n e t t ,  OK 73832
Dennis Campbell 
Mounds High School 
Mounds, OK 74047
Edward Robinson 
Carnegie  High School 
Carneg ie ,  OK 73015
Paul Young
Skia took  High School 
S k ia took ,  OK 74070
Jimmy V. Sca les  
Millwood High School 
6724 North E a s te rn  
Oklahoma C i ty ,  OK 73111
Ron James
Sapulpa  High School 
Sapu lpa ,  OK 74066
E v e r e t t  Putman 
Jenks  High School 
J e n k s ,  OK 74037
J e r r y  Burd 
Sperry  High School 
S perry ,  OK 74073
Carl  C u r t i s
Midwest C i ty  High School 
Midwest C i ty ,  OK 73110
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TEXAS
Mrs. Ann D e r r ic k  
910 Eas t  8 S t r e e t  
A m a r i l lo ,  TX 79101
Mr. Tom K e l ley  
R ichardson  High School 
1250 B e l t  Line Road 
R ich a rd so n ,  TX 75080
Mrs. A l i c e  Baker 
Floyada High School 
F loyada ,  TX 75901
Mrs. F l o r r i e  W i l l s  
B r a c k e t t  High School 
P. 0. Box 586 
B r a c k e t t e v i l l e , TX 78832
Mrs. Susan Daniel  
Shamrock High School  
Shamrock, TX 79079
Mrs. S h e l i a  Anderson 
Klein High School 
S p r ing ,  TX 77373
Mr. Jim Wright 
Lukfin High School 
800 E as t  Denman 
L ukf in ,  TX 75901
Mr. Joe  G a s s i a t  
H a r l ing en  High School 
1201 E as t  M a rsh a l l  
H a r l in g e n ,  TX 78550
Ms. Kathy Moore 
S t e r l i n g  High School 
S t e r l i n g  C i ty ,  TX 76951
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WYOMING
Gale Lane
Douglas High School 
Box 1028
Douglas, WY 82633
J e f f r e y  Jacobson 
Midwest Schools  
Midwest,  WY 82643
Pai.1 Mart in
Kel ly  Walsh High School 
3500 Eas t  12 
C asper ,  WY 82609
Michael J .  Hejtmanek 
Manderson Schools 
Manderson, WY 82432
Ja ck  Iv e rsen  
E as t  High School 
2800 P e rsh in g  Blvd. 
Cheyenne, WY 82001
Robert  Blackwell  
Wind River  High School 
K innear ,  WY 82516
Brent  Walker 
P in e d a le  High School  
Box 549
P in e d a l e ,  WY 82941
Grant Goodrich 
L o v e l l  High School 
502 Hampshire 
L o v e l l ,  WY 82431
John A. Maffoni 
Rawlins High School 
Brooks and Colorado 
Raw lins ,  WY 82301
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Ja n u a ry  28, 1984
George McCullock 
N orthg lenn  High School 
601 West 100 P lace  
N o r th g len n ,  CO 80221
Dear Mr. McCulloch:
The N a t io n a l  C o a l i t i o n  f o r  Consumer Educat ion  has r e q u e s te d  
t h a t  a r e s e a r c h  s tu d y  be conducted  to  measure the  degree  o f  
consumer economics knowledge found among g r a d u a t in g  h igh  
sch o o l  s e n i o r s .  In th e  C o a l i t i o n  m ee t in g  h e ld  in Washington 
D.C. e i g h t  s t a t e s  were chosen as  e v a l u a t i o n  s i t e s  f o r  the  
n a t i o n a l  s t u d y .  A c o o r d i n a to r  f o r  each  o f  t h e s e  e i g h t  s t a t e s  
was r e q u e s t e d  to  i d e n t i f y  sc h o o ls  to  p a r t i c i p a t e  in  t h i s  
im p o r ta n t  r e s e a r c h .  Your sch o o l  was s e l e c t e d  by the  c o o r ­
d i n a t o r  in  c o o p e r a t io n  w i th  your S t a t e  Department o f  
E d u ca t io n .
The t im e frame f o r  t h i s  s tu dy  i s  ex t re m e ly  t i g h t .  Computer 
t im e  has  been p rocured  f o r  February  15, 1984. The completed 
re s p o n se  s h e e t s  should  be in  th e  r e t u r n  m a i l  l a t e r  than 
th e  f i r s t  o f  F eb rua ry .  Your a b i l i t y  to  c o l l e c t  and r e t u r n  
t h e  d a t a  by t h i s  d a te  i s  v i t a l l y  im p o r ta n t  to  the  complet ion  
and su c c e s s  o f  t h i s  s tu d y .
A random sample o f  20 to  25 h ig h  s c h o o l  s e n i o r s  i s  d e s i r e d .  
U t i l i z e  th e  f o l lo w in g  c r i t e r i a  to  o b t a i n  your sample:
1. T es t  t h e  f i r s t  c l a s s  o f  s e n i o r  E n g l i sh  s tu d e n t s  
sc h ed u led  d u r in g  th e  day i n  which th e  i n s t r u c t o r  
w i l l  a l l o w  p a r t i c i p a t i o n .
2. Should t h i s  n o t  be f e a s i b l e  in  your  s c h o o l ,  admi­
n i s t e r  t h e  exam t o  th e  f i r s t  c l a s s  o f  s e n i o r s  in  th e  
d a i l y  sch ed u le  in  any o t h e r  d i s c i p l i n e  in  which the  
i n s t r u c t o r  w i l l  a l lo w  p a r t i c i p a t i o n .
In p r o c t o r i n g  th e  exam, have the  s t u d e n t s  read  each q u e s t io n  
c a r e f u l l y  and respond by marking one answer pe r  q u e s t io n  on 
t h e  Genera l  Purpose Answer S h e e t .  Each s t u d e n t  should use  a 
number 2 p e n c i l  and answer only  th e  56 exam q u e s t i o n s .
• 6 1 -
s t u d e n t ' s  name and o t h e r  i d e n t i f i c a t i o n  in fo rm a t io n  a r e  n o t  
d e s i r e d .  C o l l e c t  th e  answer s h e e t s  and p l a c e  them in  the  
p r e - a d d r e s s e d  envelope  f o r  m a i l i n g .  The t e s t  in s t ru m e n t  need 
n o t  be r e t u r n e d .
Your c o o p e r a t io n  f o r  t h i s  r e s e a r c h  i s  im p e r a t i v e  to  the  
q u a l i t y  o f  th e  s t u d y .  Use th e  p r e s c r i b e d  sam pling  tec h n iq u e  
and have your s t u d e n t s  f o l lo w  th e  i n s t r u c t i o n s  f o r  marking 
t h e i r  r e s p o n s e s .  P le a se  remember to  m a i l  th e  complete  answer 
s h e e t s  on o r  b e f o r e  February  1 s t .
Your a s s i s t a n c e  and prompt a t t e n t i o n  to  t h i s  s tu d y  o f  
n a t i o n a l  prominence i s  t r u l y  a p p r e c i a t e d .
S i n c e r e l y ,
Gerald  W il l iamson 
E a s t  C e n t r a l  U n i v e r s i t y
Dr. Gary Green 





CONSUMER EDUCATION TEST 
lowa S t a t e  U n i v e r s i t y
D i r e c t i o n s :  Read each q u e s t io n  c a r e f u l l y  and dec ide  which
o f  the  answers b e s t  complete  th e  s t a t e m e n t .  
On the  answer s h e e t  mark your answer to  each 
q u e s t io n  by d a rk en in g  th e  l e t t e r  c o r re sp on d in g  
t o  th e  answer you s e l e c t .  Mark on ly  one
re s p o n se  per  i tem ;  u se  a number 2 p e n c i l  f o r  
r e s p o n d in g .
1. An im p o r tan t  f a c t o r  f o r  e s t a b l i s h i n g  p r i o r i t i e s  fo r  
b a s i c  needs  i s  i d e n t i f y i n g  o n e ' s
A) s t a n d a r d s .
B) t im e .
C) money.
D) v a l u e s .
2. Needs f o r  consumer goods and s e r v i c e s
A) i n c r e a s e  d u r in g  a d o le s c e n t  y e a r s .
B) d e c re a se  from a d o le sc e n c e  t o  a d u l th o o d .
C) remain  th e  same a f t e r  ad u l th o o d  i s  r ea ch ed .
D) v a ry  f o r  each s t a g e  o f  t h e  l i f e  c y c l e .
3. P e r so n a l  r e s o u r c e s  should  f i r s t  be p lanned to  meet
A) d e s i r e s .
B) w an ts .
C) n e e d s .
D) s t a n d a r d s .
4. P r e s e r v in g  the  environment  in  our c o u n t ry  f o r  us and f o r  
f u t u r e  g e n e r a t i o n s  in v o lv e s
A) r e t u r n i n g  to  a more p r i m i t i v e  e x i s t e n c e .
B) m odify ing  l i f e s t y l e s  and g o a l s .
C) i n c r e a s i n g  th e  p r o d u c t iv e  c a p a c i t y .
D) d e c r e a s in g  consumption by a l l  segments o f  our  economy.
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5. I f  Pat  wanted th e  s a t i s f a c t i o n  o f  u s in g  some of  h e r
human r e s o u r c e s  r a t h e r  than  a l l  m a t e r i a l  o n e s , she would
A) pay someone to  make and i n s t a l l  the  s h e l v e s .
B) make sh e lv e s  h e r s e l f  and p u t  them up.
C) pu rchase  the  s h e lv e s  a t  a  s t o r e  t h a t  w i l l  d e l i v e r  
them.
D) d e la y  the  pu rchase  o f  s h e lv e s  so as  to  save the  
money.
6. When p u rc h a s in g  a house ,  a  f a m i ly  f i r s t  c o n s id e r s
A) amount o f  r e p a i r  the  house n e e d s .
B) p r e f e r e n c e s  o f  c o lo r  scheme.
C) fam i ly  l i f e  s t y l e  and n e e d s .
D) in s u r a n c e  r a t e  o f  th e  h o u se .
7. An example o f  m a t e r i a l i s t i c  l i f e  s t y l e  i s
A) p a s s in g  up a j o b  promotion so you can spend more 
t im e  w i th  your f a m i ly .
B) q u i t t i n g  a j o b  as  a p ro  f o o t b a l l  p l a y e r  and t a k in g  a
j o b  in  a s p o r t i n g  goods s t o r e  to  avo id  i n j u r i e s .
C) l e a v in g  a good jo b  and moving to  a w i ld e r n e s s  a r e a  
i n  o r d e r  to  be c lo s e  to  n a t u r e .
D) buying  a new s p o r t s  c a r  i n s t e a d  o f  going to  c o l l e g e .
8. The Car lson  fam i ly  v a lu e s  spend ing  t ime t o g e t h e r  each 
S a tu rd ay  even in g .  J a n e ,  t h e i r  d a u g h te r ,  has  fo u r  
c h o ic e s  f o r  Sa tu rday  n i g h t .  To be c o n s i s t e n t  w i th  the  
f a m i l y ' s  l i f e  s t y l e ,  Jane  w i l l  p ro bab ly
A) go to  the  youth  group m ee t ing  a t  ch u rch .
B) p l a y  a game w i th  h e r  younger s i s t e r .
C) work on a sch o o l  ass ignm en t  a t  th e  l i b r a r y .
D) t a l k  to  a f r i e n d  on th e  t e l e p h o n e .
9. The Bennet t  f am i ly  purchased  a b oa t  f o r  summer 
r e c r e a t i o n .  The pu rchase  w i l l  change th e  f a m i l y ' s  
a c t i v i t i e s  by
A) spending  more t ime away from home.
B) p a r t i c i p a t i n g  in  more community a c t i v i t i e s .
C) i n c r e a s i n g  e x p e n d i tu r e s  f o r  formal  c l o t h i n g .
D) hav ing  fam i ly  members p a r t i c i p a t e  in  d i v e r s e  a c t i v i ­
t i e s  .
-  6 5 “
10. L i fe  s t y l e s  change d u r in g  i n f l a t i o n  because
A) s a l a r i e s  go up and each d o l l a r  buys more.
B) s a l a r i e s  remain  t h e  same w h i le  p r i c e s  i n c r e a s e .
C) th e  v a lu e  o f  the  d o l l a r  i n c r e a s e s .
D) i t  t a k e s  more d o l l a r s  to  buy the  same amount o f  goods
11. Am ericans’ b a s i c  v a lu e s  a r e  l e a s t  l i k e l y  to  change due
t o  a change in  the
A) p e r s o n ’s l i f e  s t y l e .
B) s t a g e s  o f  th e  fam i ly  l i f e  c y c l e .
C) g eo g rap h ic  l o c a t i o n .
D) f e d e r a l  laws.
1 2. The d e c i s io n -m a k in g  p r o c e s s  in  making consumer ch o ic es  
in v o lv e s  th e  fo l lo w in g  s t e p s :
1. s e ek  a l t e r n a t i v e s  o r  p o s s i b l e  c o u rs e s  o f  a c t i o n ,
2. make a l i s t  o f  a l l  p o s s i b l e  c h o ic e s ,
3. choose an a l t e r n a t i v e ,
4. i d e n t i f y  th e  problem,
5. examine a l t e r n a t i v e s .
S e l e c t  th e  more a p p r o p r i a t e  sequence from th e  l i s t  
be low .
A) 4 1 2 5 3
B) 4 2 1 5 3
C) 4 1 5 2 3
D) 4 2 5 1 3
13. The t o t a l  c o s t  o f  c a r  ownership  in c lu d e s
A) r e p a i r s ,  i n s u r a n c e ,  and g a s o l i n e .
B) d e p r e c i a t i o n  p lu s  g a s o l i n e .
C) i n s u r a n c e ,  l i c e n s e s ,  and f u e l .
D) o p e r a t i n g  c o s t s  and d e p r e c i a t i o n .
14. F a c to r s  t h a t  d e te rm in e  c r e d i t  r a t i n g  in c lu d e  a l l  th e  
fo l lo w in g  excep t
A) c a p a c i t y .
B) c a p i t a l .
C) c h a r a c t e r .
D) conven ience .
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15. John i s  s e l e c t i n g  peas  f o r  a c a s s e r o l e .  The lower
p r i c e d  c h o ice  f o r  John would be
A) th e  s t o r e ' s  p r i v a t e  brand  o f  canned p e a s .
B) f ro ze n  fancy  p e a s .
C) f r e s h  peas found in  th e  produce s e c t i o n .
D) a n a t i o n a l  m a n u fa c tu re r s  brand o f  canned p e a s .
16. Low c o s t  community r e s o u r c e s  a v a i l a b l e  to  th e  p u b l i c  
i n c lu d e  a l l  th e  fo l lo w in g  e x c e p t
A) c ab le  t e l e v i s i o n .
B) county  p a r k s .
C) l o c a l  h e a l t h  d e p a r tm e n t .
D) l i b r a r i e s .
17. Mary has l i m i t e d  money to  p ro v id e  books f o r  h e r  t h r e e -
y e a r - o l d  son John .  The w i d e s t  v a r i e t y  o f  books f o r  
John can be o b ta in e d  by
A) p u rc h a s in g  books a t  rummage s a l e s .
B) p u rc h a s in g  th rou g h  a monthly  book c lu b  a t  reduced  
p r i c e s .
C) exchanging  books w i th  f a m i l i e s  in  th e  ne igh b o rh oo d .
D) borrowing from th e  l o c a l  l i b r a r y .
18. The p r im ary  r e s p o n s i b i l i t y  o f  consumers in  u s in g  c r e d i t  
i s
A) borrowing on t im e  on ly  what one can a f f o r d .
B) pay ing  on d e b ts  what h e / s h e  can a f f o r d  eve ry  month.
C) knowing how to  f i g u r e  th e  t r u e  i n t e r e s t  r a t e .
D) l i m i t i n g  the  use  o f  c r e d i t  to  emergency n e e d s .
19. Human r e s o u r c e s  a r e  c l a s s i f i e d  as
A) money, a t t i t u d e s ,  l i b r a r i e s .
B) t a l e n t s ,  i n t e r e s t ,  knowledge.
C) c l o t h i n g ,  s k i l l s ,  a b i l i t i e s .
D) h o s p i t a l s ,  p o l i c e ,  homes.
20. The group o f  peop le  h u r t  most  by i n f l a t i o n  i s
A) r e t i r e e s  on f i x e d  income.
B) b u s i n e s s  p e rso n s  w i th  lo n g - te rm  d e b t s .
C) un ion  members on an a n n u a l  c o n t r a c t .
D) sa lesmen who r e c e i v e  a p e r c e n ta g e  o f  th e  g r o s s  
r e c e i p t s .
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21. The T r u th - i n  Lending Law s t a t e s  t h a t  the  y e a r l y  p e r c e n t  
r a t e  o f  i n t e r e s t  i s  p r i n t e d
A) many t im es  on th e  c o n t r a c t .
B) on the  back o f  th e  c o n t r a c t .
C) in  l a r g e  b l a c k  type  on th e  c o n t r a c t .
D) in  newspaper ads and on th e  c o n t r a c t .
22. A w r i t t e n  s t a t e m e n t  a t t a c h e d  to  an a r t i c l e  o r  a p ro d uc t  
d e s c r i b i n g  i t s  e s s e n t i a l  c h a r a c t e r i s t i c s  i s  the
A) g u a r a n te e .
B) l a b e l .
C) w a r ra n ty .
D) p r i c e  t a g .
23. The b e s t  weapon to  use  a g a i n s t  impulse buying  in  t h e  
g r o c e r y  s t o r e  i s
A) checking  w e ig h ts  and measurements .
B) shopping a t  su p e r m a r k e t s .
C) shopping d u r in g  week-end s p e c i a l s .
D) u s in g  a shopping  l i s t .
24. Two boxes o f  c e r e a l  a r e  th e  same type  and q u a l i t y .  The 
k ind  o f  i n f o r m a t io n  t h a t  would h e lp  you d ec id e  which 
one was the  b e t t e r  buy i s  the
A) s i z e  o f  th e  p ackage .
B) package marking "on s a l e . "
C) c o s t  p e r  ounce o f  n e t  w e ig h t .
D) l a b e l  r e a d in g  "10? o f f . "
25. A consumer who i s  e v a l u a t i n g  an a d v e r t i s e m e n t  should  
know t h a t  law f o r b i d s  a d v e r t i s i n g  which
A) makes f a u l t y  c la im s  o f  q u a l i t y .
B) i s  p u f f in g  r a t h e r  than  f a c t u a l .
C) compares p r o d u c t s  on t e l e v i s i o n .
D) promotes f o r e i g n  p r o d u c t s .
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26. An example o f  an a d v e r t i s i n g  s t a te m e n t  t h a t  can be 
r e l i e d  upon when making a purchase  i s
A) " I t  c a n ' t  be b e a t . "
B) " B e t t e r  than  any o t h e r . "
C) "Made o f  100% v i r g i n  wool ."
D) "Conta ins  s p e c i a l  w h i ten in g  a g en t  X-80."
27. Name brand a s p i r i n  c o s t s  more than  g e n e r i c  brand 
a s p i r i n  because  i t
A) i s  packaged b e t t e r  than  th e  nonname b ran d .
B) works more e f f e c t i v e l y  than  th e  o t h e r  b rand .
C) has more a d v e r t i s i n g  to  make i t  seem d i f f e r e n t .
D) u se s  b e t t e r  l a b e l i n g  t e c h n iq u e s  than  th e  o t h e r  
b ra n d .
28. B i l l  saw an a d v e r t i s e m e n t  in  which a famous pro f o o t ­
b a l l  p l a y e r  recommended a co logne f o r  men. An a c c u r a t e
s t a t e m e n t  abou t  t h i s  a d v e r t i s e m e n t  i s  t h a t  i t
A) r e p r e s e n t s  th e  f e e l i n g s  o f  most f o o t b a l l  p l a y e r s .
B) i l l u s t r a t e s  th e  com para t ive  q u a l i t i e s  o f  t h e  cologne.
C) p ro v id es  him wi th  some type  o f  payment.
D) means t h a t  th e  cologne i s  the  b e s t  on th e  m ark e t .
29. As the  income o f  a f a m i ly  i n c r e a s e s ,  they  a r e  l i k e l y  to
spend a s m a l l e r  p e rc e n ta g e  o f  t h e i r  income on
A) in s u r a n c e .
B) t r a v e l .
C) t a x e s .
D) food.
30. The r o l e s  in  a f o u r  member fam i ly  a r e  l e a s t  l i k e l y  to  
change when
A) a baby i s  born  i n t o  the  f a m i ly .
B) th e  b readw inner  becomes d i s a b l e d .
C) one o f  th e  c h i l d r e n  e n t e r s  h igh  s c h o o l .
D) the  mother  t a k e s  a p a r t - t i m e  jo b  o u t s i d e  th e  home.
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31. The p r i n c i p l e  behind  in su ra n ce  i s  t h a t  i t
A) e n a b le s  i n d i v i d u a l s  to  sh a re  l o s s e s .
B) red u ces  th e  chances  o f  a c c i d e n t  and d e a th .
C) lowers  th e  t o t a l  c o s t  o f  a c c i d e n t s .
D) s h i f t s  the  f i n a n c i a l  burden away from government.
32. Mary's  mother  and f a t h e r  a r e  e l d e r l y .  She w o r r i e s  
abou t  t h e i r  i l l n e s s e s  and the  p o s s i b i l i t y  o f  t h e i r  sud­
den d e a t h .  The p a r e n t s  have made no w i l l ,  and Mary 
t h i n k s  th e y  o n ly  have a sm all  e s t a t e .  The b e s t  a c t i o n  
f o r  Mary to  t a k e  in v o lv e s
A) a sk in g  the  p a r e n t s  to  i n d i c a t e  on paper  what they 
want done w i th  th e  e s t a t e  and have them s ig n  i t .
B) a v o id in g  th e  t o p i c  because  th e  e s t a t e  i s  sm a l l  and 
no w i l l  i s  n e c e s s a r y .
C) a v o id in g  th e  s u b j e c t  o f  a w i l l ;  i t  w i l l  u p s e t  he r  
p a r e n t s .
D) s u g g e s t in g  to  t h e  p a r e n t s  t h a t  they  h i r e  a lawyer to 
draw up a l e g a l  w i l l .
33. The l e a s t  e x p en s iv e  type  o f  l i f e  in su ra n c e  p o l i c y  i s
A) term.
B) s t r a i g h t  l i f e .
C) endowment.
D) a n n u i t y .
34. The most e s s e n t i a l  type  o f  au tom obi le  i n s u r a n c e  i s
A) com prehens ive .
B) c o l l i s i o n .
C) b o d i ly  i n j u r y .
D) l i a b i l i t y .
35. The economic p r i n c i p l e  o f  s c a r c i t y  r e f e r s  to
A) l a b o r  union  demands o f  h ig h e r  p r o d u c t io n .
B) u n l im i te d  wants and l i m i t e d  r e s o u r c e s .
C) the  ove ruse  o f  consumer c r e d i t .
D) b u s in e s s  l o s s  o f  p r o f i t .
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36. An i n a c c u r a t e  s t a t e m e n t  about  most p r i v a t e  American
b u s i n e s s e s  i s  t h a t  th ey  a re
A) g u a ra n te e d  a p r o f i t  by th e  government.
B) expec ted  to  e a rn  p r o f i t s  in  r e t u r n  f o r  r i s k i n g  t h e i r  
money c a p i t a l .
C) e s t a b l i s h e d  to  p roduce goods a n d /o r  s e r v i c e s  f o r  
which peop le  a r e  w i l l i n g  to  pay money.
D) made e f f i c i e n t  becau se  o f  c o m p e t i t io n .
37. The law o f  sup p ly  and demand s u g g e s t s  t h a t  when
s u p p l i e s  a r e
A) low, p r i c e s  a r e  low.
B) h ig h ,  p r i c e s  a r e  h ig h .
C) low, p r i c e s  a r e  h ig h .
D) h i g h ,  p r i c e s  s t a y  the  same.
38. As g a s o l i n e  p r i c e s  go up,  b i c y c l e s  become more p o p u la r .  
As a r e s u l t ,  t h e r e  i s  a sudden i n c r e a s e  in  th e  number 
o f  b i c y c l e s  b e in g  purchased  w i th o u t  an accompanying 
i n c r e a s e  in  p ro d u c t io n  o f  b i c y c l e s .  The p r i c e  of 
b i c y c l e s  would
A) go down because  more b i c y c l e s  were b e ing  s o l d .
B) s t a y  c o n s t a n t  because  th e  m a n u f a c t u r e r ’s c o s t s  were 
c o n s t a n t .
C) s t a y  c o n s t a n t  becau se  p r o d u c t io n  e v e n t u a l l y  would 
keep  up w i th  t h e  in c r e a s e d  demand.
D) go up because  th e  demand i n c r e a s e d  and i n v e n to r y  
d e c r e a s e d .
39. The f o u r  m ajor  f a c t o r s  o f  p r o d u c t io n  a re
A) o i l ,  l a n d ,  g a s ,  e l e c t r i c i t y .
B) bank ing ,  i n v e s t i n g ,  m a n u fa c tu r in g ,  managing.
C) wages, r e n t ,  i n t e r e s t ,  c a p i t a l .
D) l a n d ,  l a b o r ,  c a p i t a l ,  management.
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40. A l o c a l  i c e  cream s t o r e  owner d e c id e s  to  s e l l  sundaes 
f o r  40 c e n t s .  Every sundae now c o s t s  th e  s t o r e  owner 
50 c e n t s .  The s t o r e  owner
A) i s  c u r r e n t l y  making a p r o f i t  by s e l l i n g  sundaes .
B) may be b r e a k in g  th e  law by s e l l i n g  sundaes below 
c o s t .
C) needs  to  c l o s e l y  examine th e  c o s t  o f  p roducing  sun­
daes  .
D) w i l l  s e l l  more sundaes so th e  p r o d u c t io n  c o s t  
d e c r e a s e s .
41. When on ly  one company p ro v id e s  the  consumer w i th  the  
n e c e s s a r y  goods and s e r v i c e s ,  i t  i s  c a l l e d  a
A) c o r p o r a t i o n .
B) monopoly.
C) o l i g o p o l y .
D) p r o p r i e t o r s h i p .
42. The F a i r  C r e d i t  R epor t ing  Act s t a t e s  t h a t  a pe rson  may
A) t a k e  h i s  c r e d i t  r e p o r t  home f o r  one day to  s tud y  i t .
B) see  h i s  c r e d i t  r e p o r t  a t  the  c r e d i t  b u re a u .
C) pay a sm a l l  f ee  to  see  a c r e d i t  r e p o r t  t h a t  kep t  him 
from g e t t i n g  c r e d i t .
D) see  h i s  c r e d i t  r e p o r t  a t  th e  c r e d i t  b u reau  on ly  i f  
c r e d i t  has  been r e f u s e d .
43. Four b ran d s  o f  f ro ze n  meat p i e s  a r e  t h e  same p r i c e  and 






m ea t ,  p o t o t o e s ,  w a te r ,  
p o t o t o e s ,  meat ,  w a te r ,  
w a t e r ,  m ea t ,  p o t a t o e s ,  
p o t a t o e s ,  w a te r ,  meat;
44. Government a g e n c ie s  t h a t  p rov id e  consumer p r o t e c t i o n  
th rou g h  r e g u l a t i o n s  a r e
A) m a n u f a c t u r e r s ,  r e t a i l e r s ,  and w h o l e s a l e r s .
B) B e t t e r  Bus iness  Bureau, Chamber o f  Commerce.
C) Food and Drug A d m i n i s t r a t i o n ,  F e d e ra l  Trade 
Commission.
D) l o c a l ,  s t a t e  and n a t i o n a l  consumer o r g a n i z a t i o n s .
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45. The consumer r e s p o n s i b i l i t y  which does n o t  n e c e s s a r i l y  
accompany the  r i g h t  to  s a f e t y  i s
A) doing  com para t ive  shopp ing .
B) s tu d y in g  s a f e t y  r a t i n g s  o f  p r o d u c t s .
C) r e p o r t i n g  u n sa fe  p ro d u c t s .
D) f o l lo w in g  use  and c a re  i n s t r u c t i o n .
46. The s t a t e  agency r e s p o n s i b l e  f o r  p r o s e c u t i n g  s t a t e  con­
sumer f r a u d  c a se s  i s  the
A) Department o f  Consumer A f f a i r s .
B) Department o f  Labor.
C) Bureau o f  Weights and Measures .
D) A t to rn e y  G e n e r a l ' s  O f f i c e .
47. Consumers can b e s t  improve p ro d u c t s  by
A) com pla in ing  abou t  poor p ro d u c t s  to  the  s e l l e r  and 
p r o d u c e r .
B) demanding f a s t e r  s e r v i c e  a t  t h e  m a rk e tp la c e .
C) th row ing  away f a u l t y  p r o d u c t s .
D) warning f r i e n d s  about  poor p r o d u c t s .
48. E x e r c i s in g  th e  p ro p e r  judgment and r e s t r a i n t  when t r a n ­
s a c t i n g  b u s i n e s s  i s  c o n s id e re d  p a r t  o f  t h e  consumers'
A) s a t i s f a c t i o n .
B) r e s p o n s i b i l i t y .
C) shopping  a b i l i t y .
D) g iven  r i g h t s .
49. B e t t e r  p r o d u c t s  appear  on th e  marke t  when consumers do 
a l l  o f  th e  fo l lo w in g  ex cep t
A) l e a r n  how to  t a k e  a c t i o n  f o r  p e r s o n a l  c o m p la in t s .
B) j o i n  w i th  o t h e r s  f o r  group p r e s s u r e .
C) r e f u s e  to  d i s c e r n  d i f f e r e n c e s  in  q u a l i t y .
D) l e a r n  more about  p r o d u c t s .
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50. You buy f o u r  new t i r e s  from a l o c a l  s e r v i c e  s t a t i o n  fo r  
$100 and l a t e r  d i s c o v e r  t h a t  they  a r e  r e c a p s .  The s e r ­
v i c e  s t a t i o n  o p e r a t o r  says you must have sw itched  t i r e s  
and r e f u s e s  to  re fund  your money. The agency t h a t  
would f i n a l l y  s e t t l e  t h i s  com pla in t  i s
A) B e t t e r  Business  Bureau.
B) Small Claims C our t .
C) Chamber o f  Commerce.
D) Department o f  T r a n s p o r t a t i o n .
D i r e c t i o n s :  In q u e s t io n s  #51 to  #56, r i g h t  answers a re
th o s e  t h a t  a r e  t r u e  f o r  you.
51. My sch o o l  has  ___________  s t u d e n t s  in  g rades  K-12.
A) l e s s  than  600
B) 601 t o  2000
C) ove r  2000





E) None o f  th e  above





E) None o f  th e  above.
54. I am a
A) male
B) female
— 7 4 —
55. My ra c e  o r  e th n i c  background i s  ___________
A) American Ind ian
B) Black
C) Caucas ian
D) H isp an ic
E) Other
56. My c u r r e n t  r e s i d e n c e  has  an a n n u a l  income
A) under  $15,000
B) $15,000 t o  $25,000
C) $25,000 t o  $35,000
D) ove r  $35,000
E) I c a n ' t  e s t im a t e  t h i s  f i g u r e .
